SINHGAD TECHNICAL EDUCATION SOCIETY'Sg,

{awms.’ S.K.N.SINHGAD SCHOOL OF BUSINESS MANAGEMENT

Sinhgad Institutes (Approved by AICTE, Recognised by Govt. of Maharashtra & Affiliated to Savitribai Phule Pune University)
S. No. 10/1, Ambegaon (Bk.), Pune - 411041. Phone : +91 20 2435 4036
Telefax: +91 20 2435 4036 Email : director_sknsbm@sinhgad.edu

Dr. (Mrs.) Sunanda M. Navale
B.A., M.PM., Ph.D.
Founder Secretary

Prof. M. N. Navale
M.E. (Elect.) MIE, MBA
Founder President

Dr. Prachi Pargaonkar
M.Com., Ph.D., FCA
Director

Criterion 3 - Research, Innovations and Extension

3.3Research Publication

3.3.3 Number of books and chapters in edited volumes/books published and papers
published in national/ international conference proceedings per teacher during year

Sl. | Name of the Title of the book/chapters Title of the paper Year of Page
No. teacher published publication No.
Dr. Roza Samajkalyan Adhikari Guide
1 Parashar Group B (Marathi 20222023 02
Dr.Sangita | GEOPOLITICS AND WORLD
2 | Ulhas Gorde | ECONOMIC SYSTEMS 20222023 | 14
Dr. Dattatray | Financial Management DOI:
3 | Pandirang https://doi.org/10.59646/financm 20222023 17
Rane mt/087
Recent Trends In Commerce An
Dr. Dattatray Management
4 | Pandurang https://doi.org/10.59646/rectreca 20222023 20
Rane
mmer/070
Dr Sanaita Roleof Green Management in
5 Ulﬁas (gorde Creating Sustainable Performan 20212022 25
on MSMES
Dr. Roza
6 | Ashish Horizon of Corporate Social 20212022 27
Parashar Responsibility
Business, Government & Society
Dr. Roza | £ 0k edition onlySPPU MBA
7| Ashish Course,2020 Pattern 211 GEIL 20212022 34
Parashar
-11 ,Semester 2
Dr. Sadhana Business, Government & Society
: E-book edition onlySPPU MBA
8 gazr;wean Course,2020 Pattern 211 GEL 20212022 36
9 -11 ,Semester 2
Dr.Roza | S G houp (SHO) (Case
9 | Ashish . ) o 20212022 38
study :Women in Solapur Distric
Parashar
Maharashtra)
10 Dr. Shalaka Advanced_ Web Technologies 20202021 45
Sakharekar | (new version)
Edited eBook On Global
11 Prof Kalpana Lockdown:_ Reminisces, 20202021 48
Sayankar Repercussions, and Lessons for
the Mankind
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12

Dr. Shalaka
Sakharekar

Work life Balance of
Women Faculty in
Educational Institutiong

20202021

59

13

Dr. Sangita
Ulhas Gorde

A Study of Students
Engagement in
Business School

20202021

67

14

Dr. Yogesh
Bhowte

A study on Student
Engagement &
Retention in
Maharashtra
Universities

20202021

84

15

Lata bajare

The study on CSR

activities performed in
Asian Paints in India: A
comparative study

20202021

100

16

Manjulata
Dhulipala

Job Satisfaction anmg
nurses working in
General hospitals, Pun

20202021

106

17

Dr. Roza
Parashar

A Study on Electric
9HKLFOHTV O
Potential &
Government Policies in
India

20202021

120

18

Sheetal
Sarnot

ANALYTICAL

STUDY OF CSR
EDGES IN ONGC
FOR THE PERIOD OF
2013 TO2019 IN
INDIA

20202021

132

19

Mayuri
Yadav

A Study of Green HRM
activities as a part of
initiative towards
Sustainable
Development in the
Contemporary Busines
Environment

20202021

148

20

Dr. Rahul
Wagh

A Confirmatory Factor
Analysis Approach to
study Slopping
Behaviour of Young
Consumers in India

20202021

160

21

Dr. Ganesh
Yadav

3$ 6WXG\ RQ ,
Digital Payment Syster

on Urban Consumers

20202021

179
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With Reference To
ODKDUDVKWUL

The study on CSR
activities performed in

22 | Rosy Kalia Asian Paintsn India: A 20202021 188
comparative study
Praoti Ethical climate in
23 P Organizations: A 20202021 194
Dhanshetty : !
review of Literature
A Study on Electric
Sanchit O9HKLFOHYV O
24 Potential & 20202021 210
Pansare L
Government Policies in
India
ANALYTICAL
STUDY OF CSR
Dr.Sadlana EDGES IN ONGC
25 Ogale FOR THE PERIOD OF 20202021 222
2013 TO 2019 IN
INDIA
A STUDY OF
Pansare DIGITAL FINANCIAL
26 | Sanchit LITERACY AMONG 20192020 230
Bhauso STUDENTS IN PUNE
CITY
27 | Laxman y 20192020 240
among Students in Pur
Ogale :
City.
Stakeholder
Engagement for
og | Dr- Rahul Development of 20192020 | 250
Wagh )
Innovation Ecosystem
An India Perspective
Stakeholder
. Engagement for
29 Bor(_je Jyot Development of 20192020 254
Punjaram ) .
Innovatian Ecosystem :
An India Perspective
Stakeholder
Engagement for
30 | Ajeeta More Development of 20192020 258

Innovation Ecosystem

An India Perspective
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Stakeholder
Engagement for
31 | Swapnil Patil Development of 20192020 262
Innovation Ecosystem
An India Rerspective
Dr. Rahul Agricultural Sectpr: StatL!s, _
32 i Challenges and its Role in Indiar 20182019 268
Wagh
Economy
Role of Human
Prof. Resource in Imparting
33 | Kalpana Training for 20182019 270
Sayankar Maintaining an 1SO
9001:2015 System
Yadav Artificial Sweetners
34 | Mayuri Market Potential In 20182019 272

Ganesh

Indian Market
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Criterion 3 - Research, Innovations and Extension

3.3.3 Number of books and chapters in edited volumes/books published and papers
published in national/ international conferenceproceedings per teacher during year

Sl. Name of the Title of the book/chapters Title of the paper Year of
No. teacher published publication
Dr. Roza Samajkalyan Adhikari Guide
1 _ 20222023
Parashar Group B (Marathi
Dr.Sangita Ulhas| GEOPOLITICS AND WORLD
2 20222023
Gorde ECONOMIC SYSTEMS
Financial Management DOI:
Dr. Dattatray ) ]
3 https://doi.org/10.59646/financm 20222023
Pandurang Rane
mt/087
Recent Trends In Commerce An
Dr. Dattatray Management
4 _ 20222023
Pandurang Rane| https://doi.org/10.59646/rectreco
mmer/070
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3.3.2 Books and Procedings

Book: 1
Name of the Book:Samajkalyan Adhikari GuideGroup B (Marathi)

Author: Roza Parashar

Year of Publication: Name of the publisher Affiliating Instutute:
Sai JyotiPublication Sinhgad Technical Educatior
20222023 6RFLHW\TV

S.K.N. Sinhgad School of
Business Management

Link:
https://www.amazon.in/Samajkalyddhikari-Guide
0%A4%B0%E0%A5%80%E0%A4%95%E0%A5%8D%E0%A4%B7%E Q%087 %0E0%A4
%95%E0%A4%B0%E0%A4%BF%E0%A4%A4%EQ0%A4%BE
%E0%A4%AEY%E0%A4%BEY%E0%A4%B0%E0%A5%8D%E0%A4%97%E0%A4%A69
%A4%B0%E0%A5%8D %E0%A4%B6%E0%A4%BF%E0%A4%95%E0%A4%BE/dp/BQ

Q67FV8



https://www.amazon.in/Samajkalyan-Adhikari-Guide-0%A4%B0%E0%A5%80%E0%A4%95%E0%A5%8D%E0%A4%B7%E0%A5%87%E0%A4%95%E0%A4%B0%E0%A4%BF%E0%A4%A4%E0%A4%BE-%E0%A4%AE%E0%A4%BE%E0%A4%B0%E0%A5%8D%E0%A4%97%E0%A4%A6%E0%A4%B0%E0%A5%8D%E0%A4%B6%E0%A4%BF%E0%A4%95%E0%A4%BE/dp/B0C7Q67FV8
https://www.amazon.in/Samajkalyan-Adhikari-Guide-0%A4%B0%E0%A5%80%E0%A4%95%E0%A5%8D%E0%A4%B7%E0%A5%87%E0%A4%95%E0%A4%B0%E0%A4%BF%E0%A4%A4%E0%A4%BE-%E0%A4%AE%E0%A4%BE%E0%A4%B0%E0%A5%8D%E0%A4%97%E0%A4%A6%E0%A4%B0%E0%A5%8D%E0%A4%B6%E0%A4%BF%E0%A4%95%E0%A4%BE/dp/B0C7Q67FV8
https://www.amazon.in/Samajkalyan-Adhikari-Guide-0%A4%B0%E0%A5%80%E0%A4%95%E0%A5%8D%E0%A4%B7%E0%A5%87%E0%A4%95%E0%A4%B0%E0%A4%BF%E0%A4%A4%E0%A4%BE-%E0%A4%AE%E0%A4%BE%E0%A4%B0%E0%A5%8D%E0%A4%97%E0%A4%A6%E0%A4%B0%E0%A5%8D%E0%A4%B6%E0%A4%BF%E0%A4%95%E0%A4%BE/dp/B0C7Q67FV8
https://www.amazon.in/Samajkalyan-Adhikari-Guide-0%A4%B0%E0%A5%80%E0%A4%95%E0%A5%8D%E0%A4%B7%E0%A5%87%E0%A4%95%E0%A4%B0%E0%A4%BF%E0%A4%A4%E0%A4%BE-%E0%A4%AE%E0%A4%BE%E0%A4%B0%E0%A5%8D%E0%A4%97%E0%A4%A6%E0%A4%B0%E0%A5%8D%E0%A4%B6%E0%A4%BF%E0%A4%95%E0%A4%BE/dp/B0C7Q67FV8
https://www.amazon.in/Samajkalyan-Adhikari-Guide-0%A4%B0%E0%A5%80%E0%A4%95%E0%A5%8D%E0%A4%B7%E0%A5%87%E0%A4%95%E0%A4%B0%E0%A4%BF%E0%A4%A4%E0%A4%BE-%E0%A4%AE%E0%A4%BE%E0%A4%B0%E0%A5%8D%E0%A4%97%E0%A4%A6%E0%A4%B0%E0%A5%8D%E0%A4%B6%E0%A4%BF%E0%A4%95%E0%A4%BE/dp/B0C7Q67FV8
https://www.amazon.in/Samajkalyan-Adhikari-Guide-0%A4%B0%E0%A5%80%E0%A4%95%E0%A5%8D%E0%A4%B7%E0%A5%87%E0%A4%95%E0%A4%B0%E0%A4%BF%E0%A4%A4%E0%A4%BE-%E0%A4%AE%E0%A4%BE%E0%A4%B0%E0%A5%8D%E0%A4%97%E0%A4%A6%E0%A4%B0%E0%A5%8D%E0%A4%B6%E0%A4%BF%E0%A4%95%E0%A4%BE/dp/B0C7Q67FV8
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Occupational Stress Issues Associated with Women
Entrepreneurs

Prof. Kalpana V. Sayankar
Assistant Professor
SKN Sinhgad School of Business Management, Pune
Email kimalankarl@yahoo.com

Abstract: Thesestresseebut women entrepreneurs are losing inspiration and are under a lot of pressure in théi-diay
activities. This would have an impact on individual performance as well as the profitability of the company. Stressagn have
negative effect onne's health and disrupt one's life balantéere are tools that can be used to decrease stress leveld. The

techniques can be implemented at the structural level to reduce stress.

Keywords StressMotivation, Life balance SrrategiesHealth

Introduction : Research Methodology:

The term "entrepreneur” comes from the French word This is undeniably a practical oriented paper, Occupational
"entrepreneur.” It was used to describe those who were on Stress Issues Associated witWomen Entrepreneurs.
military expeditions in the early 16th century. The term  Hence authoof this paper has endured an extensive study
"entrepreneur” was first used in the 17th century to refer to of literature and is rational with issues associated with
civil engineering operations shic as building and women entrepreneur. The main source of primary
fortification. It was first used in business in the 18th century  information is knowhowof women entrepreneurs The

to describe a dealer who buys and sells goods at fluctuating secondary data andabic primary pragmatic information
prices. havebeen collected from appropriate primary sources and
At all levels of society, women have become equal farsightedly used to arrive at meaningful findings and
contributors in many esteemsWomen are active prolific conclusion.

participants in all aspects of the economy. It can be seen

that a large number of women workers and entrepreneurs Significance of Study:

contribute to the country's national income. Women's self ~ Historically, Indian women had only secondary role in the

employment and entrepreneurship are also promoted by the family and their role was limited to unpaid domestic duties

governmentind norgovernmental organizationg/omen and childcare They were denied opportunities of

entrepreneurs are defined as individuals or groups of development on par with males. Female child had always

individuals who start, organize, and operate a business, Peen neglected right from feeding to education and

Women are expected to invent, start, or embrace a business EMPloyment opportunities. This situation is dpally

to be labelled as "women entrepreneurs.& Furpose of improving since independence. Educational enrolment of

this research is to report on the factors that lead women WOmMen has considerably improved. Women are also seen

entrepreneurs to become setfiployed and to assess their in the institutes of higher learning, medical and engineering

occupational stress problems colleges. Entrepreneurship is an indispensable quality that

. at least a minimunmumber of people in a country must
2EMHFWOYHV RI WKH 6WXG\

Following objectives are delineated for the study:

possess. A small number of women are now coming up as
successful entrepreneurs. In India, the number of women
1. To know different tpes of stresses. entrepreneurs is insignificatih addition, the percentage of

women entrepreneurs varies greatly from oneedtathe
2. To understand the stress of women entrepreneurs

. next. The study will becarryingout of the stress issues of
generated through multirole.

women entrepreneurs

3. To study the social issue$ society

21
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Research Problem:

Frustration is thought to be both a cause and an effect of
stress. Frustration occurs when one's motivation is stifled,
preventing one fromachieving a desired goal. Women
entrepreneurs' performance is directly linked to their stress
levels. As a result, an effort has been made to investigate
the effect of professional stress on the performance of
female entrepreneursThis is extremely bendfial to
female entrepreneurs in terms of developing coping
methods and strategies that will assist them in reducing
their stress levels to a manageable and optimal level.

Literature Review:

Since just the last four decades, the literature on women's
entrepeneurship has become a global research agenda
(Pellegrino & Reece, 1982; Hisrich & O'Brien, 1981;
Sexton & Kent, 1981; DeCarlo & Lyons, 1979, 1976).
Businesses have overlooked it for a variety of reasons,
including gender bias. (Allen, Langowitz, & Mintijt
2006; Bird & Brush, 2002; Brush & Hisrich, 1999; Starr &
Yudkin, 1996), modest size (Baker, Aldrich, & Liou, 1997,
Rosa & Hamilton, 1994), poor financials (Baker, Aldrich,

& Liou, 1997; Rosa & Hamilton, 1994), and poor financials
(Baker, Aldrich, & Liou (Morris, Miyasaki, Watters &
Coombes, 2006)eturns (Clark & James, 1995; Allen &
Truman, 1991) or capital investments (Clark & James,
1995; Allen & Truman, 1991) (Blake, 2006; Cliff, 1998).
The entrepreneur was firgtharacterizedoy the French
economsét Cantillon, who defined it as "an agent who
bought the means of production for combination into
marketable goods Furthermore, at the time of the factor
purchases, the entrepreneur had no idea what the final price

ISBN: 97881-9479581-0

feature is that he derives pleasure from applying his skills
to solvingproblems.

The entrepreneur, according to Kimbi8 (1971), performs
the following four main tasks: 1) Communication, 2)
3) and 4)

Technology. All of these fields of activity require

Administration, Management Control,
entrepreneurs to make decisions in the face of uncertainty.
Thus, in Kimby's proposed framework, an entrepreneur
would have IDetermination of the types and degrees of
uncertainty facing the performance of a particular
operation, and ii) The ability to make the appropriate

decisions required for goal attainment.

Amuthalaxmi P., Kamalanabhan T.id their study was
initiated with the objectives of identify the individual
characteristics, family environment and external variables
that determine women entrepreneurs and working in a

below poverty line community.

The research by Amuthalaxmi P. and Kamalanabhan T. J.
had the goal oidentifying the individual traits, family
environment, and external factors that influence women

entrepreneurs and working in a lémcome community.

Bais, Santosh and Singh Jagannath Kukkuukge carried
out an exploratory study of seven leading women
entrepreneurs. As per the study of these women

entrepreneurs, about 28 percent of theomen
entrepreneurs cited interest to do business, as the main

reason for their entry into the entreprenduniarld.

Beena C. and Sushama Bocused their study oself
employedvomen in un arranged sector. Objectives of their

IRU KLV RU KHU SURGXFW ZRXOG EH study were (1) To study the motivational factors

Schunpeter (1934) played with the term innovation,
emphasizing it as an entrepreneur's function.
Entrepreneurship is a highlgpecialized concern for
Schumpeterln Schumpeter's theory, the entrepreneur sees
potential, lucrative opportunities, and takes adwgataf
them. Profit motivation for the entrepreneur is based not
only on his desire to raise consumption norms, but also on
northedonistic goals such as the desire to establish a
private dynastyThe desire to win in a competitive battle,
as well as the wdrof producing, in which he strives to

maximise his profits through inventions. His distinguishing

Anekant Institute of Management Studies, Baramati

responsible to start the enterprise. (2) To study the
association between motivationahd their perception of
success. The study is conducted of 30 women entrepreneurs
who were financing their own small business without the

help of any formal agencies like banks govt.

Types of stresses.

Stress is a person's reaction to a troubling factor in their
environment, as well as the result of that reaction.
Obviously, stress includes a person's interaction with their
surroundings. Constraints and demands are linked to stress.
Stress is unavoidahland it manifests itself in a variety of
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ways. It's important to understand that stress is an Womenin the Indian society playsital role. Despite

inevitable part of life that can't be avoidedhe body's handlingan entrepreneur responsibilitghe hato handle
response capacity is limited. The biological reacion DQG WDNH FDUH RI WKH RWKHU UHVSRQVLE
mechanism of the body is stress. However, thdylso fast changing world. Following are some of the important
ability to respond to stressors is limitd&the following four roles of women entrepreneur.
types of stress can be identified.
Anticipatory
Stress
Itirol
Multirole Time St Situational
Stress Stress
—
Encounter
Stress
-
As an As a Family l. As an Entrepreneur. She has to handle the

Entrepreneur Parent Role business activities very efficiently. Managing the

fund resources, worlallocation, training and

development, customer satisfaction, human

capital issues and challenges. Her role is to
1. Time stress is caused by a real or fictitious deadline. enhance theusiness.
2. Anticipatory stress: Thistype of stress occurs when Il. ~ AsaParent:The women entreprenemustplay

. a major role in the parenting. She takes care of
a person anticipates an unpleasant event.

her child. Her role is very vital in her family.
3. Situational stress: This occurs when a person is in m Family Role: Though handling the

an unfavorablesituation and is worried about what entrepreneurship she has to take cafeher
family. Elders in the family needs to handle

will happen next. - .
diligently and precautions relatedo health

4. Interaction stress: This type of stress is caused by issues.

interactions with other people (both satisfying and not  \women entrepreneumust go through the various role

satisfying). while doing the business. By doing so stress relas®aes

Personal problems are a common source of anxiety. These generated.
include workrelated issues such as job security and
advancement, as well as financial and family concerns. Social Issues

As the persotliving in the society and as a part of socjety

Stress of women entrefeneurs generated  through it needs to take an attention what is happening in

multirole . . . .
surroundings. The persons are taking part in various

7RGDATV EXVLQHVV VFHQDULR LV YaHiVit\lechgrﬁesd %b_{ [in tﬁeKs%cié{yW Ielre are different

competition there in the market. The customer tastes are L .
P types of peopldiving in the society. The perserfrom

changing day by day. The technology advancement and different states, religions, background.gbence handling

awareness of social media the business competitions . . .
of issues and thearechallengeto cope up in the society.

very tough. Th tomer tisfaction i . p - .
becones very  toug € customer satistaction 1 It is very difficult for women to handle some critical social

becoming an important part of any business. The satisfied issues. The societal role of womiarthesociety is crucial.

customer always shared an increase the business growth. Need to contribute in the societalctivities, functions,
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gathering Family functions needs to attend as a part of References

society.Sometime additional financial burden has to face. i. Fred Luthans (2008), Organization Behaviour,
Some issues are very delicate and has to handle it very McGraw Hill International Edition

carefully. Because of some ticel and complex issugghe ii. K.Aswathappa (2009), Organization Behaviour,
stress related issues became in incremental mode. Himalaya Publishing House

iii. Dr.Niraj Kumar (2012), Organization Behaviour ,
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The women entrepreneur is playing in multirole ahe iv. Rae Andre (2014) , Organization Behaviour ,
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entrepreneurship in a similar society are combined. The v. Stephan P. Robbins, Timothy A.Judge, Neharika
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face difficultiesregarding marketingf products, other area vi. Pearson
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ABSTRACT:
Work Life balance is not a new concept. Working employédmisng variousreas where he/she
has to face severaroblems. And if these problems are not getting handled properin the

balance between personal life and professional life may get disturbed.

Now daysin education field women are showing more interest and because of various challenges
they are unable to maintatme bahnce between tlie professional and personal lifén this
context, tle paperanalyzes thgroblems faced by women faculty W maintaining work life
balance andit also suggest some ideas which will help to overcome the imbalance of

professional and personal life by using secondary data.
Keywords : work life balance, problems, ideas, women faculty.

INTRODUCTION :

Thefactor3ZRUN /LIH %DODQFH" GHVFULEHV EDODQFH EHWZHHQ S
individual. Work Life Balance is a term which is capable of making magic or miratte ilife

of manyworking people. This factowork Life Balance isuse to degn the strategies, policies

which are helping in achieving the balance between professional and personal responsibilities.

is very important factor for achieving the individual as well as organizational suticissgery

important assets of an orgaation. Women faculty members who are working in educational
institutions faces a major problem of work life imbalariéersonal life and professional life are
Interlinked and having interdependence also. And because of this interdependence and

interlinking, women employees are facingultiple problems
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LITERATURE REVIEW:

Vijaykumar Bharathi, Padma Mala and Sonali Bhattachrya (2015) Studied work life
balance of women employees in the IT sector. The main challenges in the professional life were
foundto be extended / odd working hours, travel time between home and workplapeesonal
life the main stress were guilty of not being able to take care of self and elders at home. As a

result most women would prefer flexible timings.

Dr. Saloni Pahuja (2016) Studied work life balance of women employees in the Banking
Sector.Maintaining harmonious worki#amily life is more difficult for female employees of
Bank sector. Thisstudy analyzedhe work life balance of femalemployees of the Axis B&n

and its impact on their personal and professional litéete in this study researcher has
suggested that management should frame certain policies which will help employees to have

balance between their personal and professional lives.

Gayatri Pradhan (2016),explores the ways in which working women balance their work and
family life. Work-Family experience is not universal, but rather cufspecific which is evident
in the literature. Thus there is need to analyze how working women balance work ifsundy

across different countries.

R.Balaji (2014), studies work life balance of women in IT sectdfamily-work conflict are

more likely nfluences in the family domain resulting in lower life satisfaction. Here in this
study, various variables like size of family, age of children, work hours, Level of social support
are considered to find out its impact paychological distress and wellbeing of the working
women. The findings of the study emphasized the need to foengaidelines for the
management of work life balance at organizational level as it is related to job satisfaction and

performance of the employees.

OBJECTIVES OF THE STUDY:

1) To identify the problems faced by women faculty while maintaining worlbiiance.
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2) To suggests some ideas which will help to overcome the imbalance of professional and

personal life.

METHODOLOGY:
The secondary data from various forms is used to know the problems of work life balance of

women facultyin educationainstitutions.

WORK LIFE BALANCE: PROBLEMS FACED BY WOMEN FACULTY WORKING IN
EDUCATIONAL INSTITUTIONS.
1. FLEXITIME F ACILIT Y: Institutions are not providing different facilities like flexi
timing, reduced hours, compressed work weeki many moreWhich may supports
negative factors like absenteeism, late comidig-satisfaction.Flexi time facility id

beneficial for employees as well as employer also.

2. GENDER DISCRIMINATION: Gender discrimination is one common threat in
maximum institutions.And it creates differencegn employees, and overall result is

negativity in employees mind which may affect efficiency.

3. WORK ENVIRONMENT: Work environment includes relatiship between employee
and employerdifferent factors which are helping to boost motivation level of employees,
job demands. The environment which provides good balance betiwesm factors is
called healthy and good environment. And if environment is not able maintain the
balance betweenhése factors then job dsatisfaction, absenteeism, depression,
negativity all such negative factors are increasing.

4. WORK LOAD: Long work hours increases conflict, diatisfaction, stress, health
problems etc. More the work load more will be interferengeersonnel life.And which

may result poor performance in class room.
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5. PRESSURE OF ACCREDIATATION: Now a days many of the educational
institutions are attempting to get accreditations of AICTE, NAAC, UGC etc. and in order
to get it done, institutions are pressuring the employees to put more efforts, work
overtime, work in vacations and in holidays. This decrehsetime to spend with the
family members. And indirectly affects the work life balance.

6. JOB SATISFACTION: Work life balance is having direct relation with job satisfaction.
If women employee is getting good environment at office as well as at homehghen s
may put maximum efforts at personal and professional front. And as a result job

satisfaction level of such employees is at high level.

7. RESPONSIBILITIES IN PERSONAL LIFE: Women need to take care of their
dependents like children, senior memberdashily by giving highest priority. And it

may be the disturbance or limitation to work for more time at aoffice

8. ROLE OVERLOAD: Sometimes individual may be over burdened at work place or at
home. When one role becomes overburdened then it shoes its impact on otiAerdrdle.

disturbs both professional and personal life.

9. ORGANIZATIONAL CULTURE: Organizational culture includes ad, regulations,
policies, procedures, work environmeM XSHULRUVY FRRSHUDWLRQ DQG U
colleagues. All these factors are having great impact on work life balance of employees.
If these factors are not up to mark then family conflict;sdiisfaction increases and as a

result of this women faculty members may not perform well in the class rooms.

10.MULTIPLE ROLES: Women need to perform various roles in life such as wife,
daughter, mother, daughterlaw, employee, colleague, Teacher, Guide, Mentor. She
tries to satisfy everyone with full care and concern. While managing these roles priority
may not be equally disbuted to everyone. Due to thieer work life balance may get

affected.
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11.HEALTH PROBLEM: Work life balance causes short term or long term health
problems to womenSome Long term health problems are cardiac, blood pressure,
diabetic, psychiatric problemgce and short term problems means headache, body ache,
various deficiencies, Low hemoglobin, tiredness etc.

12. PROBLEMS OF REACHING YARGETS OF THE INSTITUTIONS : Sometimes
stiff targets of the institutions pressurizes women to put additional efforts atplame,
or sometimes work for more time which causes disturbance to their personal life, and so

disturbs work life balance.

13.PROBLEM OF ACHIEVING SCHEDULES: Many institutions have strict timetable
and schedules. Every staff member has to follow and fulfiled these schedules
successfully, and if it is not achieved theranagement may take certain action like

reduction in salary, demotion, memo which leads stress in the employees.

14.PROBLEM OF HARASMET S. Sometimes women faculty membdegls harassed at
the work place by superiors or by opposite gender peers which leads to work life

imbalance.

15.LACK Of FAMILY SUPPORT: If there is lack of support from familhen women

faculty cannot do her professional work in a pleasant mood.

16.LACK OF MATERNITY LEAVE: Many mothers are forced to return to the work only
after some days after the birth of her child. And because of this she may not be able to

work wholeheartedly in professional life.

IDEAS WHICH WILL HELP TO OVERCOME THE IMBALANCE OF
PROFESSIONAL ANDd PERSONAL LIFE :
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1. TIME MANAGEMENT AND PLANNING : Prepare and fix the timetable of personal
and professional activities.

2. RELAXATION: Relaxation is a best remedy for stress. Take out some small portion of
time for relaxation. Person wise, relaxation activities may get vary. One has to find her
own relaxation activity. Some relaxation activities are play or watch sports, meditation,

fishing, and swimminggo in nature which will refresh you.

3. REDUCE FAMILY TIME STRESS: One can reduce the family stress by several
activities like playing with children, going out with partnehatting with senior members

of family, sometimes prepasmme spcial dish for your dear ones.

4. '219Y7 *(7 'BPPOINTED BY FAILURES: If you set some goal in your
personal or in professionkde then worksk DUG WR JHW VXFFHVV %XW LI I

get disappointed. Try it once again to get success.

5. HANDLING OF UNEXPECTED SITUATIONS: Try to handle unexpected situation

calmly.

6. WORKOUT TO REDUCE STRESS: Activities like Meditation, Yogaand Morning

Walk will help you to reduce the stress level and increase your stamina.

7. INITIATIVES BY THE EMPLOYER : Employer need to take initiatives like Flexible
Working arrangementsCompulsory Leaves, Maximum Working HouHealthy and
open environment, paid parental leavdexi working hours are for those women

employees who has a new born child.

8. ONSITE CHILD CARE FACILITY : Employer must provide facility like créches,

medical facility so that women employee may feel comfortable at work place.
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9. PART TIME WORK FACILITY: Employer should provide the part time facility for
women employees. It is beneficial for thammployees who are the parents for younger

child, who has to take care of senior members of family.

CONCLUSION:

JURP WKH DERYH VWXG\ LW LV FRQFOXGHG WKDW 3:RUN OLIH
RQ WKH OLIH RI LQGLYLG X Dbe&urs wHeruddrsonal ke aril pdosSianal tife

work becomes incompatibl&o it is important for the employees to maintain healthy balance
between personal and professional lives. This will help them to achieve personal and
professional goals.
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Abstract: The nature of teachingarning must be innovative, interesting and participative. In
business school, students are more tedawy Students are getting lot of informatiororn
GLITHUHQW VRXUFHV 1RZ D GD\YV VRFLDO PHGLD LV SOD\LC
generation. Teacher should know the requirement of modern youngsters. Teacher also required

to up-date themselves with modern techniqueseoretical sessiorae boring this generation. It

should be practical orienteBusiness school faculties are worried about involvement of students

LQ FODVVHV 7KLV VWXG\ WULHV WR ILQG R-k&hnyWXGHQ!
methodology, their expectation from téac and the institute. This is the responsibility of
business school to develop managerial skills in their students. Make them engage throughout the
course, so students can survive in busy industrial life. This study collected primary as well as
secondarydata. A Business School student of Pune City is the population, students from the
selected business schools are the respondent. Judgment sampling method is used to collect
opinion from the students. This study tries to focus on the changing culture btisheess

schools.

Keywords: Students Engagement, Teaching learning method, changing culture of business

schools.

Page |137



Studies in Indian Place Names Vol4Glss 62'7558’\&2234%%3
- u - u -
(UGC Care Journal) y

Introduction
Students Engagement

Studentsengagement is an active involvement of students in different types of activities
conducted by teacher, which are directly linked with Faghlity learning. Learning is highly
influenced by how an individual participates in educationally purposeful @esiviStudents

show their attention, curiosity and passion when their teacher taught them in the classroom. So
teacher can get motivated to explain the subject matter in different perspectives.

Engaged students are more inquisitive about their learnidgpassionate about their career
planning. Increasing engagement of students in the Business Schools activities improve their
motivation and, in turn Educational Institutes get successes to achieve their programme

outcomes.
Teaching Learning Method

Createa suitable environment for teaching and learning in the campus of educational institute.
When institutes provide opportunities for students for qgeeup learning, students share their

ideas to others and they develop their skills of working in a graup. participatory teaching
studentcentered approach of teacher is required. Different modern technologies used by teacher

in the classroom create student engagement. Smart classiobix L S PhelQ t@agher to meet

new challenges. Teachers can use |etepmojector, online video clip, Google link, Apps on

mobile phones, LCD projector to show PPTs, etc. to make teaching more effective. Students feel
more comfortable and confident when they use all those familiar technologies in the classroom.

In present @ students study the subject matter independently outside the class also by using,
multimedia, preUHFRUGHG YLGHRV DQG FRQWHQW DYDLODEOH RQ

collective intelligence by conducting group discussion on current issues atagsroom.

Culture of Business School
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Business School Culture should match to the actual Business Culture. Business School should
GHYHORS DQG PDLQWDLQ HQYLURQPHQW MXVW OLNH FRUSR
adaptability and make theready to fit into corporate world. Business Schools paves the path
towards career development of the students. Teacher and students bodisparesible for
FRQVWUXFWLQJ IXWXUH FDUHHU SODQQLQJ RI WKH VWXGHQ\
required towards their career planning. Teacher must play a role of guide, mentor, friend and
facilitator in career building of students.

Corporate culture is changing drastically because of the new philosophical ideas and
technological advances. Becaudete globalization different cultures and ideas transferred to
HDFK RWKHU ODUNHW RULHQWHG FXOWXUHYVY DUH UHVXOW F
GRQH™ %XVLQHVV 6FKRRO 6WXGHQWV DOVR WU\ WR DFKLF
partiapate in different type of management events, competitions and reach to their destiny.

Objectives of the study

1. 7R VWXG\ VWXGHQWVY SHUVSHFWLYH DERXW FODVVURRP
2. TR ILQG RXW VWXGHQWVY H[SHFWDWLRQV DERXW WHDFKL
3. To find out diferent strategies of students engagement in the Business Schools.

4. To study changing technology and changing culture of corporate world, and how it affect

to the Business School students.
Literature Review

Craig Bain & others (2012), Active teaching leamitechniques focus on improving student

engagement with the expectation that this will increase student success and retention.

Cynthia Shavers, Robert Mitchell (2019), this study surveyed to determine what innovative high
impact activities are integratedtd their business programs to increase student engagement

beyond learning in the traditional classroom.
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Debbie Haskieventhal (2014), this study focused on the role of business school in the
development of ethical and responsible business leaders. 8askd global movement towards
sustainable development and social responsibility among corporations, it is a need of institutes to
develop the same qualities among students.

Lauren B. Eder & others (2019), this study correlates student engagement wittyteamics,

also focused on Learning goals & outcomes. This research investigates the relationship between
student engagement, team dynamics and individual student learning outcomes. They used
simulation game techniques as a tool for their study.

Leah Taybr, Jim Parsons (2011), this study focused on how to make changes upon disengaged

students to engaged students.

Matthew, Katrina, Kate (2018), this study address student engagement in academic activities is a
critical factor contributing to the overall stess of students studying in higher education
institutions. Student connectedness with peers and teachers, motivation to study and student

engagement in academic activity was correlated in this study.

Nick Zepke (2015), stressed on, while dieralism isdominant, student engagement will be
strong. This paper identifies that how conforming, reforming and reframing these three different

scenarios could affect the student engagement.

Robert M. Carini & others (2006), this study tried to find out the wiatiip between student
engagement and academic performance. They concluded that learning outcomes are based on

different factors; student engagement is only one out of it.

Tina Fleming and Alicia Stanway (2014) focused in this study that facilitatordeanding
advisors contributes to an environment where students can actively engaged in their learning.

This study gives priority to student engagement and its impact on student success.
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Research Methodology

This study is based on Descriptive Researchddesnd involved in administering questionnaire

as a tool for research work. In order to fulfill the objectives of the study, the data have been
collected from both the primary and secondary sources. Primary data have been collected from
the selected Managnent Colleges affiliated to Savitribai Phule Pune University, Pune.
Judgment Sampling Method was used to select sample. So the desired sample size was 200
students. Five point Likert Scale was the instrument to measure responses. To analyze the data
percentage method was used.

Data Analysis

Sr.

No.

Very Very
Research much much

Questions Disagree| % Disagreel % | Neutral| % | Agree| % | Agree| %

with the teaching

Are you satisfied

method of your
teacher? 12 6 43 21.5| 17 85 |74 37 |54 27

Is your teache
using traditional
methodology of
teaching? 78 39 |57 28.5| 20 10 |33 16.5( 12 6

Is your teache
using moderr]
technology  for
teaching? 10 5 35 17.5| 20 10 |60 30 |75 37.5

Are your teacher

always following| 23 115|441 20.5| 56 28 |42 21 |38 19
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same teachin

methodology?

ISSN: 23943114
Vol-40-Issue-27-February-2020

Are your teacher
tried to make
learning
interesting,
motivating  and

challenging?

32

16

40

20

76

38

44

22

How satisfactory
was the
information and
guidance yoy
received from the

classroom study?

4.5

35

17.5

10

94

47

52

26

Are you believed
that what teacher
are teaching in th
classroom ig
applicable in

business life?

10

120

60

60

30

Do you feel that
your  classroon
study is supporte
to make your

future plans?

14

20

10

12

98

49

56

28

Are your teacher
providing you

freedom to ask

31

15.5

52

26

84

42

27

13.5
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your queries?

ISSN: 23943114
Vol-40-Issue-27-February-2020

10

Are your teacher
clarifying  your

queries?

32

16

50

25

84

42

26

13

11

Are your
WHDFKHUV
on the curren

affairs?

12

46

23

48

24

66

33

28

14

12

Are you believed
different activities
organized by
institute addec
more values i

your skills?

20

10

96

48

84

42

13

Are there any
practical orientec
activities run by

the institute?

22

11

46

23

65

32.5

38

19

29

14.5

14

Are your institute
focuses on the
extracurricular

activities?

14

47

23.5

69

34.5

66

33

15

Are the institute
arranges gueg
lecturers

frequently by

industrial resourct

26

13

24

12

38

19

58

29

54

27
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16

Are you thinking
that guesit
faculties from
industries give
you more
practical

knowledge?

3.5

21

10.5

108

54

58

29

17

Are your institute
gives you
opportunity to
take  experienct

from industry?

2.5

124

62

71

35.5

18

How good are thg
facilities that the
institute has
provided for you

in the campus?

14

64

32

59

29.5

41

20.5

22

11

19

Is your institute
providing you

smart classes?

12

26

13

32

16

52

26

78

39

20

Are you agreeing
that the existing
syllabus is
suitable to

develop your|

skills, knowledge

12

32

16

136

68

16
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21

Do youthink your
course is flexible
to suit  your

needs?

14

38

19

103

51.5

37

18.5

22

Are your
institutes
providing you
certification
courses in
addition to your

curriculum?

16

76

38

36

18

48

24

24

12

23

Are your institute
organized
management
games tomprove
your managerial

skills?

15

7.5

17

8.5

14

97

48.5

57

28.5

24

Is there soft skil
classes conducte

by your institute?

3.5

22

11

40

20

81

40.5

50

25

25

Are your
institutes  taking
efforts to improve
your business

communication?

18

36

18

35

17.5

88

44

23

11.5
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Is there any valug
added

included in your

course

course regardin

business ethics?

66

33

34

17

44

22
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22

11

34

17

27

Is the Students
Association  ang
Class

Representative
system active in

your institute?

12

86

43

92

46

28

Do you feel that
you are getting
opportunity to
participate in the
decision making
process of the

institute?

42

21

48

24

30

15

40

20

40

20

29

Do you get
opportunity to
organize any
event for yourn

institute?

36

18

44

22

20

10

62

31

38

19

30

Overall, are you
satisfied with

your institute?

12

136

68

38

19
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Findings

¥% $ERYH FKDUW VKRZV WKDW VWXGHQWY DUH VDWLV
methodology.

¥ Most of the teachers of Business Schools are using modern technology, like LCD
Projector to show PPTs, Videos, Google link. But it is observed that many teachers
continue same method of teaching every time, so the students get bored.

% To make teaching ietesting, teachers try their best, but it is not the cup of tea of
everyone. Teachers always motivate students for doing good things. 60% students
accepted that teachers motivating them and guide them to face challenges.

% In the classroom study, whateverfarmation and guidance students are getting is
applicable in business life. Theoretical information and knowledge from experience are
equally important. More than 90% students agree with this, and they believe that all these
things make them confident togpare their future plan.

¥, Students are not that much happy with their freedom to ask queries in the classroom,
some of the teacher allow asking and gives solution to the queries but some of the
teachers are very much reluctant to allow students to aslkegueithe classroom. So 50
50% opinion came from the students.

¥ 47% students are agreeing that teachers are focusing on the current affairs, at the time of
teaching. 24% students did not say anything; where as 29% students are disagree with the
same. It sbws that some of the faculties of business school exercise present examples in
their explanation.

¥ No one denied the importance of different activities organised by their institute for the
purpose of skill development. Most of the students are agreeitgstith kind of
activities add more value in their skill development.

¥ As per students opinion Business Schools are not giving more practical oriented activities

to the students. But many Business Schools organizesaxtieular activities.
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¥, To give the dea to the students about corporate world many institutes arrange Guest
lecturers of industrial person, so can students get more practical knowledge and became
familiar with corporate culture.

¥ As Summer Internship is the part of curriculum, all studenBusiness School complete
two months training programme in the industry and they get work experience for their
career planning.

¥, Students are neutral about the facilities provided by their institutes in the campus. Some
of the institutes provide very goddcilities of Library, Reading Room Computer Lab,
Internet, WiFi facility, ATM, Cafeteria, Hostels for boys and girls, Canteen, Play
ground, Gym, Mess, transport, etc.

¥ Most of the Business Schools have smart classes with computer and LCD Projector,
Intemet facility, Smart Board, Audio/visual capabilities, assistive listening devices,
audience response technology, etc.

¥ Most of the students are agree that existing syllabus is suitable to develop their Skills,
Knowledge and Abilities.

¥, Institutes are leastterested to provide certification courses in addition to the curriculum.

¥ Most of the Business Schools conducted management games and soft skill classes to
improve communication skills of the students. Whereas there is no any special efforts
taken by thenstitute for Business Ethics.

¥ Most of the Business Schools have Student Association and Class Representative System,
but there are very less participation of students in the decision making process and event
organisation.

%, Overall, students are satisfiedtvtheir Institutes.

Page |148



Studies in Indian Place Names Vol4Glss 62'7558’\&2234%%3
- u - u -
(UGC Care Journal) y

Strategies to improve V W X G éh@agéfhent in the class
JLQG RXW VWXGHQWVY LQWHUHVW DUHD

1. Students expect new method of teaching $V SHU VWXGHQWY{V H[SHFWDW|
make changes in their teaching method. Starting with some small stories based on real
life situation encourage student to participate in the class room, some fun activity also
create interest to engage with ¢dbeng learning process. Case based teaching develops
WKRXJKW SURFHVV RI VWXGHQWYV J/LYH SURMHFW HQKI
aspects.

2. Students are interested in new technologystudents are more technical savy than their
teachers. They get atlof information from many media. So teacher should not repeat
the same thing in the class, otherwise they get bored. Teacher has to facilitate the
learning process. Hence teachers should use andragogy tools like case study, review of
the chapter oftexERRN JURXS GLVFXVVLRQV GHEDWH HWF )RL
JRLQJ WRZDUGV WKH VORZGRZQ™ *LYH VXFK WRSLF IR
ordinate and control and add his/her inputs.

3. Students are attracted towards modernisationMoreover moderisation is making the
youngster restless. They think their world is mobile and latest technological gadgets and
they are wasting their precious time in the social media. Technology gadgets should be
used to groom their talents. Give them task of enrolfimga SWAYAM course or
NPTEL course. They can enrich their knowledge as well as happy playing with smart
phone. Tell them to watch a video on the subject topic or personality development. Tell
them to create a linked in and follow the employees of thearmdrcompany. They can
understand the latest strategies of the organisation.

4. Students want Practical knowledge with enjoyment Theoretical sessions are boring
this generation. It should be practical oriented. Field work. Tell them to observe a small
busines or manufacturing unit or service unit. Let them go and discuss with a small

shop. How the shop grows in two years. They can learn all the management principles by
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this activity. What was capital invested? How did he raise the money? If the business
growshow the owners raise the money? How the numbers of employees grow when the
business scales new heights? What is the feedback of the customer? How the process can
be improved to meet the customer expectation. If such practical activity is given, they get

a lot of insights and it will enhance their skills.

5. Business School students are quite matured and they believe on self studigacher
VKRXOG QRW DGRSW 3HGDJRJ\ WKH\ FDQ XVH $QGUDJI
expertise, experience should be utilisétlere is a lot of gap between the faculty and the
VWXGHQW 7U\ WR XQGHUVWDQG VWXGHQWVY SHUVSHFW
bridge the gap. Student should feel his teacher as worthy person to seek their advice and

share his doubts as wel professional issues.
Conclusion

All Business Schools frames their special strategies to develop student engagement. This study
tries to highlight some issues and the probable solution for the same. Though the students are
satisfied with their institutesnd teaching learning methodology, students engagement in the

Business School is less; there is a scope to improve it.

At the time of survey researcher came to know that there are some different issues other than
classroom study and institute facilitiesf the less engagement of the students. Like, poor
financial condition of the family is one of the main reasons in such institute where students came
from rural areas, Language is also one barrier and there are some Psychological aspects. There is
a vastscope to do further study in this area. To deal with student engagement it is essential to
study with distinct facets like: Social, Economical, Cultural, Demographic, Behavioral, and

Psychological.
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Abstract :

Despite the attention given to student retenfaymearlyhalf a century college graduation
and persistence rates have not improved in over two decades. Furthermore, time to degree rates
suggest that it is taking more time to earn degrees. Consequently, there is a significant amount of
individual and financial expensequired to earn a college degree. Higher education has the
responsibility to the society it serves to make postsecondary education a successful experience
for students. Is higher education measuring up to meet the learning needs of society? The
purpose of WKLY SDSHU zZzDV WR H[DPLQH DFDGHPLF VXFFHVV R
important to know if students are graduating from college. Determining whether or not colleges
and universities are meeting the learning needs is critical for higher educdtisresearch
study was an archival quantitative, data mining study using data from the Integrated
Postsecondary Education Data System of the National Center for Education Statistics. This study
identified the graduation numbers during the years 2009 1d 2@cording to available data at
public, private, and feprofit 2-year and 4year universities in the Maharashtra State. Findings
revealed thafor-profit 2-year and 4years institutions saw the greatest increase in institutions
and students graduatifiggm 2009 until 2014.

Key words: retentionyniversitiesJearning, education etc

Introduction

Student engagement is fundamental for student success in college (Fredin, Fuchsteiner, &
Portz 2015). Student engagement is a concept that is approximately tuaders of a
century old and refers to how engrossed or attentive students seem to be in their learning or
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how integrated they are with their classes, colleagues, and colleges. Theerefastudent
engagement is considered a defensible gauge of academic distinction and carries more weight
than the size of the college library (Axelson & Flick,2011).

According to Axelsonand Flick (2011), the answer could be students, instructors, or
cultures. Furthermore, this question could be debated indefinitely without reaching a
consensus. A more appropriate question should be to ask about the aspects that impact student
engagementiuring the learning process, as maintained by Axelson andFlick.

In spite of the ongoing focus on student retention for over four decades, college graduation
and persistence rates have not improved over the past 20 years. Furthermore, time to degree
rates indicate that it is taking more time rather than less time to earn degrees. As a result, there
is a considerable amount of individual and financial expense needed to earn a college degree.
Ongoing attention in higher education on enhancing studenéssiés prompted by monetary
responsibilities. Attempts to recognize and increase retention rates are also reasonable in light
RI WKH QHHG IRU HDUQLQJ D GHJUHH (DUQLQJ D FROOHJH G
their college and the level of colmLWPHQW WR WKHLU FROOHJH LV WLHG W
social and academic integration. Slanger, Berg, Fisk, and H&28&5) claimed that there are
four variables for predicting academic success and retention, which are (a) secondary
educational prformance, (b) demographical and seetmnomical characteristics, (c) collegial
integration, and (d) institutional support, financial aid conditions, and overall quality of
instruction. According to Slanger et al. (2015), student motivation seems itikéed to both

academic success as well as college persistence.

Higher education is conscious of the need for learning. Student learning in colleges and
universities is assessed through a number of variables. These variables may indicate the
amountd OHDUQLQJ WKDW ZDV DFKLHYHG EXW WKH\ GR QRW DC
Change is inevitable and is necessary for students for to be able to develop into whom students
would like to become. Likewise, Sternberg (2015) maintained that higheaton overall

needs to learn to be able to change in order to be prepared for the future. Confronted with the
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stress of guaranteeing admission and financial cutbacks in conjunction with criticisms over
escalating educational costs and student debttunstis have changed their attention to
discovering more appropriate budgeting procedures (Ribando, & Evans, 2015). Unfortunately,
changes are challenging and complicated. Change is not easily accomplished (Sternberg,2015).

Review of the Literature

Also according to the United States Department of Education, National Center for Education
Statistics(2015),theretentionrateswere79%foryearsd@bhd80%foryears2012013 in 4year
institutions while 59% for years 20412 and 60% for years 202013 in 2 year institutions.

The actual graduation rates were only 59.2% for years-2014nd 59.4% foryears2012
2013in4yearinstitutionswhile31%foryears201Pand29%f or years 20122013 in 2year
institutions. Therefore, retention rates can not be the means dessasy college or student
success. If higher education assesses college or student success according to retention numbers
and rates only, then there is no incentive to ensure that students actually earn a degree
(Strayhorn,2015).

Those in higher edwation are dedicated to teaching excellence. Assessments are in
position at all stages and approaches of learning to guarantee success, such as a mixture of
program, curriculum, course and instructor, and student learning outcomes assessments. These
assegsents involve student, colleague, and expert responses and critiques by means of
observing, testing, evaluating electronic portfolios, completing questionnaires, etc. (Andrade,
2015).

Assessing College Success

These are chaotic times for colleges tluenore and more incoming students being placed
into developmental courses, the governmental concentration on completion rates, and the
ubiquitous risk of financial cutbacks. Assessing the success of a college, or lack of success, is

most often completedhrough student retention rates. Conversations regarding successful
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retention and graduation numbers and rates often become remorseful and sorrowful.
Ostensibly, able students drop out from college to care for family members, pay the bills,
separate fromdxl grades, or accept defeat due to falling behind. Ascertaining what changes
are needed to achieve improved completion rates is dependent upon a research methodology
and administrative attitudes that searches not only numbers and rates of retention and

graduation but the contributions of successful students, as maintained by Trucker (2014).

Graduation rate from (@) first institution attended within 150 percent of normal time fer first
time, fulltime degree or certificateeeking students aty&a postsecondary institutions by
selected cohort entry years 2000 through 2010 in public, private, apdofiiruniversities in
the Maharashtra States and first institution attended fottiiingt, full-time bachelor's degree
seeking students at-year postsecondary institutions by selected cohort entry years 1996
through 2007 at public, private, and domofit universities in the Maharashtra can be seen in
Table 1, as calculated by the Integrated Postsecondary Education Data System (IPEDS) of the
National Center for Education Statistics, IPEDS is a system of interrelated surveys compiled
each year by the National Center for Education Statistics. IPEDS gdtbarscolleges,
universities, and technical and vocational institutions that are involveddirdl student
financial aid programs. The Higher Education Act of 1965, as amended, requires institutions
that are involved in federal student aid programs to submit datanooimeni program
completion, graduation rates, faculty and staff, financedjtutienal prices, and student
financial aid (The Higher Education Act of 1965). These data are made available to the public
through the IPEDS Dat@entre IPEDS reported the data shown inTablel.
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Table 1. Graduation Rates from first institutiatitended for firstime at 2year and 4

year Institutions

2-yr 2-yr 4-yr
Cohort  2-yr Total 2-yr Public  Private For-Profit 4-yr Total  4-yr Public  4-yr Private  For-Profit
Year Institutions Institutions Institutions Institutions Institutions Institutions Institutions Institutions

1996 33.7 26.0 48.6 21.8
1997

1998

1999

2000 30.5 23.6 50.1 50.1 36.1 29.0 50.3 25.7
2001 29.3 21.9 49.1 57.1

2002 20.1 21.5 49.0 57.2 36.4 29.9 51.0 14.2
2003 27.8 20.3 44.4 58.2 37.0 30.7 51.6 14.8
2004 27.5 20.6 48.2 57.7 38.0 31.4 52.6 20.6
2005 29.2 20.4 52.8 58.3 38.3 32.0 52.2 20.0
2006 29.8 20.3 51.0 60.6 39.0 32.8 52.9 22.8
2007 31.2 20.2 56.6 61.7 39.4 33.5 52.8 22.5
2008 31.0 19.8 62.3 62.8

2009 30.5 19.5 53.6 62.8

2010 29.4 23.6 50.1 59.1

Table 1 indicates from the graduation rates thge& institutions have experienced some
fluctuation between the years 2000 to 2010 but remained the same overall or experienced
minimal decline (total institutions experienced nearly a one percent dedfiogjever, the
graduation rates at-year institutions have experienced some improvement overall of
approximately three percent, except the-gaufit institutions that realized close to a three

percent decline.

College honorsprograms are major impellent powers in depicting college success, as
suggested by Johnson (2015). Honors programs assist colleges in identifying and nurturing the
best and brightest students. These students, for example, earn national and international
recognition for themselves and their respective colleges through the awards of prominent
scholarships. They also earn recognition through-fatt academic success and surpassing
what is expected of them. Honors students graduate with the knowledge amdhdamathat
prepares them for on the spot employment or acceptance into the finest graduate programs.

These assessment outcomes result in tangible and intangible benefits for colleges and students.
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Assessing Student Success

Student success, or assieg student learning outcomes in colleges, has been given
national and global interest. A major aspect of these assessments, both nationally and globally,
is that the results of assessments and utilization of the results generally remain only within the
department, program, or discipline even though the results may have important consequences
for colleges as a whole. The results and utilization of these assessments, therefore, end up
having no benefit for the students. LV IRU WKDW UH D Md&ivatioN FoDtaking W XGH QW
assessments becomes problematic and the lack of follow through of these assessments leads to
guestions of reliability and validity (Liu, Rios, & Borden,2015).

5HVHDUFK LQGLFDWHYV WKDW WKHUH L SpebificFpraQtiQegs FW LR Q E
XVHG WR IRFXV D SHUVRQYY DWWHQWLRQ" /HODQG S
HGXFDWLRQ VHHPV WR KDYH DQ HQFRXUDJLQJ LQIOXHQFH R
with engaging, organizing, planning, performing, a@hthking critically. Students skilled in
mindfulness are more apt to conduct themselves according to the college standards.
Mindfulness is valuable in all programs, for all ages, and for levels of students. During a time
of budgetary cutbacks, includingimdfulness teaching in the classroom can be completed at
minimal or at no cost. Including mindfulness teaching can also be incorporated into the
curriculum in current classes or as a new class. Assessments of incorporating mindfulness
teaching into the cHJH FXUULFXOXP UHVXOWYV LQ LPRSWVRYHG 3VNL
impulse control, relationsiEXLOGLQJ DQG VWUHVV UHGXFWLRQ ™ S

Assessing Teaching Success

Pinpointing successful teachers and teaching has motivated a great amounteafi@acad
exploration during the past 100 years. Thus far, consensus of what constitutes successful
teachers and teaching has been difficult to pin down. Also, teachers vary in success leading to
a disparity of achievements. Years of investigation, howevetjint@tly suggest that there is

a clear association linking firsate teaching to student success. Furthermore, particular
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teaching approaches are more successful than others and teachers differ in the employment of
those approaches (von der Embse & Putw2015).

There has been a reliance on student test performance for assessing teachers. Student test
performances have been widely used due to the disparity of teaching and the lack of valid
instruments for assessing teaching (von der Embse & Ryte@l5). Furthermore, student
test grades are currently utilized for rating teachers for tenure, career advancement,
compensation, recognition, and employment decisions (Dodeen, 2013; von der Embse &
Putwain, 2015). Test performance grades may be impégt@ariables other than teaching, as
cautioned by von der Embse and Putwain (2015). The use of test performance grades,
moreover, has been criticized for creating student and teacher stress as well as unsuccessful

teaching in theclassroom.

Teacher gccessfulness is a blend of individual abilities, comprehending learning theories

and subject matter, being able to change teaching methods, and working in partnership with
colleagues. In contrast, teaching successfulness is teaching that encourageg legarni
PHHWLQJ VWXGHQWY ZKHUH VWXGHQWY DUH DQG E\ PHHWLQ
is both teacher successfulness and providing a successful teaching environment. In other
words, one must consider the context of teaching to be able to tesassg successfulness.

Successful teachers, for example, may undertake substandard practices when confronted
withpressures to increase test scores, as maintained by von der Embse and Putwain (2015).
Scholars have pinpointed the strength of the teagtheent relationship and psychological

support received from administrators as leading to academic success.

Student Perceptions of Student Assessments

Student perceptions of how they will be assessed may affect how they study, their interest in

learning, their expectations, and their educational accomplishments. Therefore, Deaménech
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Betoret and ForteBagan (2015) maintained that it is essential for teecho find out how
students perceive they will be assessed early in the semester. Finding out how students
perceive they will be assessed is essential so that teachers can address any concerns or
guestions in order to alleviate any potential problems tandorrect incorrect perceptions.
Finding out student perceptions will provide opportunities to impact student contentment and
learning. In addition, finding out about student perceptions early can minimize any test anxiety
and result in more positive ledang outcomes (Betoret & Fortdzagan, 2015; Contreras
Higuera, MartinezOlmo, RubieHurtado, and VilaBafios, 2016; Stelnicki et al., 2015; Zapata,
2016). Feedback from students corroborates the value of finding out about their perceptions

regarding assesgnts (Zapata,2016).

When assessing the use of loans to fund a college education, McKinney et al.., (2015)
claimed that college students do not fully take into account the outcomes of borrowing and
repaying college debts. College students forced tootofunds often lack the knowledge of
the obligations from this financial decision. Many students would be unable to enroll in
college without these loans. Moreover, students often rely on this money to fund their
transportation costs to and from clasy. tBking out college loans students can work reduced
hours at a job, invest more time with their studies, and become more integrated in college
DFWLYLWLHV &ROOHJH ORDQV RXJKW WR HQKDQFH QRW
According to the United t&tes Department of Education, National Center for Education
Statistics (2015), the average student loan amount was $6,900 for the yeaf)2Pldnd
$7,000 for the years 2042013. The loan default rates were 14.7% for the fiscal year 2010 and
13.7% forthe fiscal year 2011.

In summary, a review of the literature revealed that: (a) retention rates are the measure used
most often for assessing college success; (b) retention numbers and rates does not provide
incentive for graduating students; (c) assesnts are important and requires the ability to
assess effectively student learning; (d)-seffulation is essential for academic success; (e)
formative selfassessments increase geljulation which is linked to student success; (f)

mindfulness is corected to student success; (g) pinpointing successful teachers and teaching
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is difficult; (h) first-rate teaching is linked to student success; (i) particular teaching
approaches are more successful than others and teachers differ in the employment of these
approaches (j) student test performance has been used for assessing teachers even though the
practice has been criticized; (k) teacher successfulness is a blend of individual abilities with
comprehending learning theories and subject matter, being ablaihge teaching methods,

and working in partnership with colleagues; (I) teaching successfully is teaching that
HOQFRXUDJHV OHDUQLQJ E\ PHHWLQJ VWXGHQWYVY ZKHUH VWX
assessing teacher effectiveness is typically comptéredigh student evaluations of teaching

and in some cases it is the only means for assessing instructional quality; and (n) student
perceptions of how they will be assessed may affect how they study, their interest in learning,
their expectations, and theiducational accomplishments.

Method of Procedure

This research study was an archival quantitative, data mining study using data from the
Integrated Postsecondary Education Data System (IPEDS) of the National Center for
Education Statistics (Nationale@ter for Education Statistics, 2014). IPEDS is a system of
interrelated surveys compiled each year by the National Center for Education Statistics. IPEDS
gathers information from colleges, universities, and technical and vocational institutions that
are nvolved in federal student financial aid programs. The Higher Education Act of 1965, as
amended, requires institutions that are involved in federal student aid programs to submit data
on enrollment, program completion, graduation rates, faculty and faaffices, institutional
prices, and student financial aid (The Higher Education Act of 1965). These data are made
available to the public through the IPEDS DataCenter.

This study identified the graduation numbers during the years 2009 to 2014 according to
available data at public, private, and -foofit 2-year and 4year universities in the
Maharashtra .Data were extracted according to institution type in public, private, qudffor

2- year and 4year universities in the Maharashtra .
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Findings

The findings revealed the following information as shown in Table 2 about the graduation
numbers during the years 2009 to 2014 according to available data at public, private; and for
profit 2-year and 4year universities in the Maharashtra. Graduation rersduring the years
2009 to 2014 revealed that publig/8ar institutions had an increase of 12 institutions (1.19%)
and 499 students graduating (1.85%) argedr public institutions had an increase of 14
institutions (2.18%) and 1,853 students gradhgpii6.54%) during the years 2009 to 2014.
Private 2year institutions saw a small decline of 10 institutions45%) and 1,080 less
students graduating-13.52%) during the same years whileyear private institutions
experienced a marginal increase dgrihe same timeframe of 19 institutions (1.54%) and 543
students graduating (0.81%). Hmmofit 2-year and 4years institutions saw the greatest
increase, with &ear forprofit institutions having the largest increase in actual numbers of
students graduisig 6,328 (12.74%) vs. 3,535 (22.00%@spectively andnstitutions 139
(17.51%) vs. 129 (32.00%) reporting data from 2009 until 2014.

Table 2 Graduation Rates for Public, Private, and-Poofit 4-year and Z/ear
Maharashtra Institutions.

Variable Number Sum  Minimum Maximum Average Median
2-year Public 2014 1,017 27,542 0 100 27 22
2-year Public 2013 1,021 27,286 0 100 26 22
2-year Public 2012 1,012 27,390 0 100 27 22
2-year Public 2011 1,010 27,660 0 100 27 22
2-year Public 2010 1,011 27,928 0 100 27 22
2-year Public 2009 1,005 27,043 0 100 26 22
2-year Private 2014 124 6,911 0 100 55 56
2-year Private 2013 128 7,480 0 100 58 60
2-year Private 2012 129 7,848 0 100 60 67
2-year Private 2011 124 7,091 0 100 57 58
2-year Private 2010 132 7,699 0 100 58 61
2-year Private 2009 134 7,991 0 100 59 63
2-year ForProfit- 2014 926 56,012 0 100 60 62
2-year ForProfit- 2013 939 58,512 0 100 62 64
2-year ForProfit - 2012 906 56,765 0 100 62 64
2-year ForProfit- 2011 857 54,157 0 100 63 64
2-year ForProfit- 2010 814 51,349 0 100 63 64
2-year ForProfit - 2009 788 49,684 0 100 63 64
4-year Public 2014 655 30,187 4 94 46 45
4-year Public 2013 654 29,705 2 93 45 44
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4-year Public 2012 646 29,117 4 100 45 44
4-year Public 2011 641 28,718 6 95 44 43
4-year Public 2010 642 28,493 4 100 44 43
4-year Public 2009 641 28,334 2 93 44 43
4-year Private 2014 1,253 67,707 0 100 54 54
4-year Private 2013 1,254 68,053 0 100 54 55
4-year Private 2012 1,254 67,471 0 100 53 55
4-year Private 2011 1,241 67,391 0 100 54 55
4-year Private 2010 1,227 67,782 0 100 55 56
4-year Private 2009 1,234 67,164 0 100 54 55
4-year ForProfit - 2014 532 19,598 0 100 36 34
4-year ForProfit - 2013 515 18,336 0 100 35 33
4-year ForProfit - 2012 466 17,143 0 100 36 34
4-year ForProfit - 2011 445 16,409 0 100 36 34
4-year ForProfit - 2010 429 15,797 0 100 36 33
4-year ForProfit - 2009 403 16,063 0 100 39 38

Discussion and Conclusion

Even though retention numbers and rates do not provide incentive for graduating
students they are the measure used most often for assessing college success. While
assessments are important for measuring learning, they require the ability to assess student
learning effectively. Selfegulation is essential for academic success and formative self
assessments increase seljulation behaviors, which is linked to student success.
Mindfulness is also connected to student success. Student perceptions of yovillthe
assessed may affect how they study, their interest in learning, their expectations, and their

educational accomplishments.

Pinpointing successful teachers and teaching is difficult, particular teaching approaches are
more successful than others, teachers differ in the employment of teaching approaches, and
first-rate teaching is linked to student success. Assessing teacketivefiess is typically
completed through student evaluations of teaching and in some cases it is the only means for
assessing instructional quality. Student test performances are also used for assessing teachers
even though the practice has been crititizEeacher effectiveness is a blend of abilities,

comprehension of learning theories and subject matter, ability to change teaching approaches,
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working in partnership with colleagues, and is teaching that encourages learning by meeting
students where studgWV DUH DQG PHHWLQJ VWXGHQWVY QHHGYV

Graduation numbers during the years 2009 to 2014 revealed that puyaar 2nd 4year
institutions had a small increase of institutions and students graduating. Privatg 2
institutions saw a small decline of irtations and students graduating during the same years
while 4-year private institutions experienced a marginal increase during the same timeframe of
institutions and students graduating. fpoofit 2-year and 4years institutions saw the greatest
increase with 2-year forprofit institutions having over 17% increase in institutions and over
12% of students graduating whileyéar forprofit institutions experienced 32% percent
growth in institutions and 22% growth in student graduating from 2009 until2014.

Implications

The implications from this research are numerous. To begin with, ascertaining
whether or not colleges are meeting the learning needs is critical for higher education.
Colleges have the duty to the society to make postsecondary educatisctessul
experienceforstudentstobeabletodowellinschool,tograduate,andtobecomewhattheywant  to
become in life. It is important to know if students are graduating from college. Also,
assessing the success of a college or the lack of success is paramaaguialOinportance
is the ability to accurately assess (a) student leaéndegermining if students have the
ability to selfregulate and be mindful and (b) teaching effectivehakstermining the
appropriate teaching approaches and the best teachers.eSadled universities need to
determine if they are meeting the learning needs of students and encouraging ldarning.
appears from this research that-fwofit colleges and universities are experiencing the most
growth in graduation rates. Therefore, palaind private institutions need to examine what

for-profits are doing to increase student graduation rates at their respectiveinstitutions.
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Limitations .

The quantitative data for this study were obtained from the 2009 to 2014 academic years of
institutions that reported to IPEDS. An examination of previous or subsequent years may
have yielded different results. Additionally, data were only gathered from institutions that
report to IPEDS. Although the IPEDS Data Center provided large sample sizeseaatatk

of institutions, the inclusion of institutions that do not report to IPEDS may have altered the
results of this study. In addition, as with all sedported data, it is possible that data were
reported to IPEDS incorrectly. If this were the cabe, information would yield inaccurate

results.

Recommendations

It is recommended that this study be replicated to validate these findings. Further
research could be conducted examining why these graduation numbers exist in the first
place. Moreover, why is there more growth in-fwofit institutions than in public ah
private institutions? It is also recommended that studies be conducted to determine if the
graduation numbers for the years of 2009 to 2014 were impacted by other factors than
student graduation numbers. In addition, studies could be conducted toimasteitailar
numbers exist in other countries regarding college graduations today. It is further
recommended that ongoing studies be conducted to monitor graduation numbers in the
United States.
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Abstrct:

Corporate social responsibility (CSR) issabject which has gained importana@ter many
multinational corporations formed the term stakeholders, meaning those on whom organization
activities have an impact. Firmsre increasingly evaluating outcomes not by conventional
financial measures as a means to ensure positive public relations and strengthen stakeholders
trust. This paper is an attempt to highlight the fundamentals of CSR and specifically discuss a
case ofAsian Paints Ltd. With regard to CSR compliances, Asian Paints Ltd. aims to be a
forerunner of inspiring décor to actively empower customers to create their dream home by
SDLOWLQJ LW LQ GLIIHUHQW VKDGHV $VLD G02anipgnissby LQF O X
JRUEHYV ,QGLD FRQWLQXRXV WR EH $VLDYV UG ODUJHVW SD
exist socio economic disparity and wide income gap among sections of people there is a dire
need that these giant sized corporations dischhggedthical duties towards country so as Asian

Paints. Keywords: Corporate Social Responsibility, Sustainability, government, NGOSs,
manufacturing plants

Keywords: Corporate social responsibility (CSAaint Industry.

1. Introduction and Conceptual Backgound

Corporate Social Responsibility (CSR) assumes significance as it peomiganieso
engage in projects or programs related to activities related to social welfare and improvement
enlisted under the terms of Companies Act, 2013.

The term Corporaté&ocial Responsibility or CSR has been defined as under, but is not

limited to:

x Projects or programs with reference to activities that are specified in the Schedule; or

x Projects or programs related to activities undertaken by the Board in pursuance of
recanmendations of the CSR Committee according to the declared CSR policy subject to
the condition that such policy covers subjects explained in the Schedule.

The following activities can be performed bg@mpany to accomplish its CSR obligations:
x Eradicatig extreme hunger and poverty
x Promotion of education
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Promoting gender equality and empowering women

Reducing child mortality

Improving maternal health

Combating human immunodeficiency virus, acquired, immune deficiency syndrome,
malaria and other diseases

Ensuring environmental sustainability,

Employment enhancing vocational skills, social business projects
&GRQWULEXWLRQ WR WKH 3ULPH OLQLVWHUYfV 1DWLRQDO ¢
Central Government or the State Governments for ssmimomicdevelopment, and

x Relief and funds for the welfare of the Scheduled Castes, the Scheduled Tribes, other
backward classes, minorities and women and such other matters as may be prescribed.

X X X X

xX X

2. Literature Review

Corporate Social Responsibility in India

Corporae Social Responsibility is required for all companies viz. private limited company,
limited company. The following companies are necessary to constitute a CSR committee:

x Companies with a net worth of Rs. 500 crores or greater, or

x Companies with a turnoverf Rs. 1000 crores or greater, or

x Companies with a net profit of Rs. 5 crores or greater.

If any of the above financial strength criteria are met, the Corporate Social Responsibility
(CSR) provisions and related rules will be applicable to the com@dm®se companies are
required to form a CSR committee consisting of its directors. This committee oversees the
entire CSR activities of the Company.

3. Research Methodology

/ILWHUDWXUH UHYLHZ UHJDUGLQJ WKH FRQFHSW RI &65 DC
been done. For the purpose of this study secondary data was used from various books,
QHZVSDSHUV &65 UHSRUWYV DQG RWKHU GDWD DYDLODEOH

4. Objectives

1. To study the various aspects of corporate social responsibility.

2. To highlight the various activities implemented by Paint Industry to discharge its
social responsibility.

3. To assess the performance of Paint Industry in context of social responsibility
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5. Asian Paints Limited (Company Profile)

Asian Paints Limited is an Indian multinational company headquartered in Mumbai,
Maharashtra. Since its foundation in 1942 as a partnership firm of four partners, the company
has established itself as India's leading and Asia's third largest paint manofacbmpany.

The company has operations in 16 countries globally with consumers servicing facilities in
60 countries through its subsidiaries Berger International (Singapore), Apco Coatings (Fiji),
SCIB Paints (Egypt) Taubmans (Fiji), Causeway Paints (&nka) and Kadisco (Africa).

Asian Paints also operates through PPG Asian Paints Pvt. Ltd. (50:50 JV between Asian
Paints and PPG Inc, USA). Vertical integration has seen the company diversify into chemical
products such as Phthalic anhydride and peyitadiol, which are used in paint
manufacturing. In order to enter into home décor and home fittings the company acquired
51% stake in Sleek group, kitchen solution provider in August 2013. In 2017 Sleek became
wholly owned subsidiary of the company. AsiBaints also acquired Ess Ess Bathroom
products Pvt. Ltd. in 2014. The company has also announced setting up of two Greenfield
facilities in Vishakhapatnam and Mysuru with capacities of 3,00,000 KL per annum. These
large plants would give the capabilitynmanufacture paints at lowest cost in future.

6. Corporate Social Responsibility in Asian Paints Ltd.

CSR Policy focuses on four thrust areas

x Education
In education the company aspires to improve and facilitate the literacy levels in various
sections of thesociety by not only limiting to developing infrastructure for educational
centers but also conducting educational programmes and livelihood enhancement
projects. The company not only socializes the importance of education among children
and community leasts but also grants scholarship for higher education.

x Skills Development
Asian paints Ltd. also works at enhancing employable skills and knowledge of workforce
VR DV WR HQDEOH WKH \RXWK WR FRQWULEXWH WR ,QGL
building a talent pipeline that can be fostered along its values. The company also
provides great learning opportunities and career development platforms to its employees.
7KH RUJDQL]DWLRQ WDSV WDOHQWYV IURP FRX@aANU\TV E
employees by nurturing a culture of commitment and developrimatithcare/Hygiene
andWater Management

X Healthcare and Hygiene
' LWK JURZLQJ SRSXODWLRQ KHDOWKFDUH DQG K\JLHQH
agenda. The company thus focuses on promoting primary health care services through
diagnosis and treatment, building awareness about sanitation and providing monetary
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support, setting of rehabilitationenters medical camps, and creating aes@ss through
various programs.

X Water management
In a country like India, water scarcity continues to be a serious problem affecting the
livelihoods, food security and local soeoonomic development. Asian Paints Ltd. being
a paint manufacturing company is conscious of scarcity of this precious resource and
makes efforts taptimize water consumption. Company's approach includes providing
support and infrastructure at each stage of water conservation, preservation, water
recharge and waste water treatment.

Education
Water Skills
management Development
Healthcare
&
Hygiene

Fig: Corporate Social Responsibility in AsianPaints Ltd
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Abstract

Healthcare market in Indihas been growing very rapidly. According to Indian Healthcare
analysis, It may reach 372 billion US dollars by 2022(October 2019). The key contributors to

this growth are greater health awareness among people, increased preference of lifestyle diseases
ard also improved access to insurandéis budding healthcare market makes the nursing
SURIHVVLRQ SURXG IRU SURYLGLQJ VHUYLFH WR WKH UHDO ¢
GR” JLYHQ E\ ODUFLD )DOOHU ZKR ZDV FKéarEl(2(l®)LReséax® RIILF
shows that the quality of showing selfless concern for the-lvedtlg of others is inbuilt in

nurses. They enjoy by bringing a real difference in health and lives of p@typkeworks as job

rewarding and makes them hapgyis study GLVFXVVHYV DERXW WKH 1XUVHVY .
departments in general hospitals and the factors that influence their Job satisfaction to sustain in

their professions.

Key words: Healthcare, welbeing, Nurses, General hospitals, Job satisfaction.
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Introduction

7KH SHRSOH ZKR DUH VLFN DQG LQ QHHG RI PHGLFDO WUHI
KRPH IRU WKHP ,W LV D FRPSOH|[ RUJDQL]DWLRQ WKDW |
departments for care and the needy patiévitsst of the generabospitals have the facilities to

admit all types of patients. They provide treatmentaibtypes of medical and surgical cases,

and they concentrate on patients with acute illnesses needing relativelyesitocare Nursing

department places a vitalleoin patient care. They relentlessly observe the condition of the
patients very closely and take care of them. They are the first and closest attetiokmiatioe nt

DQG DOVR WKHLU UHODWLYHV 1XUVHVY MRE L\prodde VDWLVI
KHDOWK\ OLYHV WR WKHP 7KH\ QRW RQO\ WUHDW WKH SDWL
needs. They find out root causes, symptoms of health problems by showing empathy and
maintaining good relationship with patients. Patient careterrurses helps them to win the

trust of patients and improves their health literacy. Nurses may have satisfaction at the times
their caring towards patients has had an impact on their healthy lives. Job Satisfaction refers to

an employee, how much motiv@b and satisfaction he/she has with his/her job. Many facets of

job are to be considered in Job satisfaction such as work, pay, promotions, recognition etc. It is
always said that high job satisfaction lead to higher results.

Objectives

Main Objective of this study is to find out various factors thatinfluence Job satisfaction and the

level of job satisfaction of nurses at work.
Scope

This study considers the nurses from various departments in general hospitals from Pune city.
For this stdly, Ten general hospitals were chosen and the information has been collected from

the sample, irrespective of gender, experience, time of work, salary.
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Limitations

1. Sample was limited to the nurses working in general hospitals only.

2. Any other speci&} hospitals were not considered for collecting data.

Literature Review

A satisfied employee is always important for an organization as he/she aims to deliver the best of
their capabilitiesThe study of Lai Chai Hong, Nik Intan Northan Abd Hanid &watliza Mohd

Salleh (2013) analysed the level of job satisfaction among non administrative employees based
on the demographic factors like age, gender, wages and level of edutaeoresult indicated

that the compamy does not have a significant impa@Q HPSOR\HHV | Md&R&dvidovLVIDFW
the study of Dr. M. Sanjoy Singh, L. Kirankumar Singh , The effect of satisfaction will be on
motivation at work and also career decisions relationships, with others. They found that the
people have job satisfaen by doing their work itself. Though there is a link between Job
satisfaction and motivation, they came to know that they are different.Job satisfaction is essential
for Nurses to motivate them for interacting with the patients. They play main roéing dor
patients.According to the study of Mohua Chatterjee and Poushali Roy (Rk8%s maybe the

best friends of patients. Though they are paid, sometimes they show their concern towards the
patients more than what they are paid. Job dissatisfazioses employee low morale, and leads

to psychological straimhe study of Mousazadeh et al (2018) mentions that the job
dissatisfaction spoils emotional and physical health of nurses and also can affect the quality of
their lives. Hence, it stops thg¥ersonal and social development. The researcRaifhajanaki
Doraiswamy lyer, recommended to conduct triangulation study as weldepih interviews to

get views and opinions of participants. According to th&mganizational values are important
predidors of job satisfaction. To avoid confusions, nurses should perceive harmony between
their personal values and organisational values at work. Work values can influence the
HPSOR\HHVY FDUHHU SDWK DQG MRE VDWLVIDFONDRBK®s $0LJIQ

employees more satisfied. In the studyNitholas G Castlethe author evaluated the job
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VDWLVIDFWLRQ RI QXUVH DLGHV XVLQJ 3WKH 1XUVLQJ
4XHVWLRQQDLUH® 7KH UHVXOWYV LQGLFDWidstlehtskabdtheiW KH Q X |
peers but they are not satisfied with paysingjob duties include communicating between

patients and doctors, caring for patients, administering medicine and supenuvisseg. Being

fair helps nurses to distribute care to theigmasAccording to the study of Diane M. Norris

(1998), seven characteristics predict job satisfaction of nurses and algolhesacteristics

DQG MRE VDWLVIDFWLRQ GR QRW LQIOXHQFH QXUVHVY HWKL
RN, MS (1998ffV VW XG\ ZDV WR ILQG RXW WKH UHODWLRQVKLS EH
and the job satisfaction of nurses in a privatepi@fit and a private nefor-profit emergency
GHSDUWPHQW (* 3DWLHQWVY VDWLVIDRMIWEe® IfhbrSesl @66V R Q \
satisfied with their work environment, they can provide better service to patients. The results of
$OL %DVVDP ODKPRXG DQG :LOOLDP ' 5HLVHO TV UHVHDI
influences positively on job satisfacti@amd Obedience Organisational Citizenship Behaviours.

Both Obedience OCBs and Job satisfaction mediate the relationship indicate that job security
positively influences both job satisfaction and obedience OCBs. Both job satisfaction and
obedience OCBs fly mediate the relationship between job security and patient satisfaction.
Obedience OCBs partially mediate the affiliation between Patient satisfaction and Job
satisfaction. Job satisfaction and organizational commitmemet different in relation

to employeeattitudes about their workiob satisfactiois more focused on the individual's

response to th@b or to specific aspects of theb, such as pay, supervision, and working
conditionsThe study of Abisola adeyomibo sant®015), examined the relationship between
organisational commitment, job satisfaction, job dissatisfaction and mentoring to know the
influence of mentoring on job satisfaction, job dissatisfaction and organisational commitment on
Nurses. The study fountidt the two components of job satisfaction 1. Professional status 2. Pay

and administration having great impact on Organisational commitment. Job satisfaction and job

dissatisfaction were mediated by mentoring and also influenced organisational commitment.

Research Methodology
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Research Approach:

Descriptive approach is used in order to achieve the objectives of this dtutbcuses on
describing the nature of a demographic segment.

Research Setting:

The study was conducted in Pune city fromsakected general hospitals.

Population:

Total population of this study includes all nursing staff from the selected general hospitals.

Sample:

Total 500 Questionnaires were circulated among nurses for collecting the information. But, only

two hundred ad thirty filled Questionnaires were received.

Sampling Technique:

Non probability Convenience sampling technique was adopted for this study.

Sources of Data Collection:
Primary : A structured guestionnaire is used for collecting first hand data. Alecteml some
information through telephonic interviews.

Secondary It has been collected through published research papers, articles , theses etc.

Data Analysis
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Data was entered, edited and analyzed with the help of Microsoft excel.

Table No.1
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Results and Discussions

A Total of 230 respondents participated in this study. 18 components were used to find out the
QXUVHVY OHYHO RI MRE VDWLVIDFWLRQ 7DEOH LQGLFDWH)\
itself were 161 (70%). There were very few nurses d&gedi with their work. Total number of
nurses who satisfied with the Freedom in work was 172 (74.7%). Only 7 nurses expressed that
they were highly dissatisfied with the givenfreedom at work. Thenurses who could satisfy and
find Variety in job were 163 (78%). Some of the nurses were unable to express of finding
variety in their jobs.Total 154 (66.9%) nurses satisfied with working conditions at work.There
were 174 (75.6%) nurses satisfied with the given responsibility.101 (43.9%) nurses were
satisfied withthe recognition at work. The nurses who satisfied with the Peer relations were 180
(78.2%). There were 14 nurses who dissatisfied with peer relations. Total 145 (63%) nurses were
satisfied with the supervision.The nurses who satisfied with their workingshwere 140
(60.8%).Though they have shifts in their timings, they were called to attend emergency cases
many times. The results were similar between satisfied nurses and highly satisfied nurses. Total
number of nurses who could highly satisfy with theib security was116 (50.4%). Satisfied
nurses in their Career growth were 174 (75.6%). Total 99 (43%) nurses were highly satisfied

with the workplace challenges. The number of nurses who satisfied with work life balance was
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90 (39.1%). Salaries made therses satisfied were 128 (55.6%). The nurses who satisfied with

the rewards provided by their hospital were 90 (39.1%). The number of satisfied nurses with the
supportive hospital culture was 142 (61.7%). Most of the nurses expressed the negative feeling
aERXW KDYLQJ YDFDWLRQ 6LQFH WKHLU MRE LV PRVW FUXFL
utilize their vacation properly. Total nurses who satisfied with the provision of vacationwere 90
(39.1%). Nurses who satisfied with the provision of Pamriagn in decision making were 101

(43.9%).

Recommendations

1. Total 21 Nurses felt that they were dissatisfied with their working conditions and 32
nurses were in dilemma to say about this. Though there were good working conditions
provided by many general &pitals, once again a rigorous check should be done to
consider the need of providing good working conditions in working environment.

2. Total 24.3% of nurses felt balancing work and life very difficult. Maintaining a healthy
work life balance will lead to gher productivity and personal growth of the nurses. It is
required for the nurses to improve their work life balance.

3. Having a good rewarding system makes nurses to be happy, motive, being loyal to the

hospital. It helps them to work harder to move uplaiceler.
Conclusion

Job satisfaction is very essential in nursing profession. Though nurses perform their core duties
like giving medicines and changing dressings to the patients, the great nursing impact comes
from their emotional and social work. Johis@ction is an essential component for them. It can
impact on the productivity and performance of nurses, their quality of care towards patients,
commitment in their jobs and profession.Nurses with higher job satisfaction are more likely to
provide moresatisfactory services in hospitals. Higher hob satisfaction of nurses results in higher

patient satisfaction, lower medical costs and also making a hospital more competitive. Now a
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days, most of the general hospitals in Pune city are giving importandes temployee job
satisfaction through implementingvarious strategies.They celebrate International Nurses day
every year, recognizing their talents, appreciating them alike.In future, Nursing will be a most

demanding career as are most medical professions.
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Abstract:

Due to the problems caused by the gasoline engine on the environment and people,

the automotive industry has turned to the electrical powered vehicle.This report £koain
an electric vehicléarket in India Growing Fastly and steadilyhe report provides some of
the advantages and disaawages of the electric vehicle with this how the Government
policies and Initiatives affecting Indian Electric Vehicle marketaddition, a brief future

view of the technology is given.
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Introduction:

The growing threat of global warming, excessive petrol dependence, ever increases
prices in fuel, and driving trends are just a selection of reasons which haveaiedeiee
development of Electric vehicles (EV). As a means to meet ambitious CO2 reduction targets
defined by politics, to avoid penalty fees and to account for changes in the awareness of
customers concerning environmental issues, a variety of diffpreptilsion concepts are
developed.

The purpose of this report is to describe the trends in electric vehicles how the
electric vehicle concept is growing in the present market and the reason it is a necessity to
better the world today. Theport describes the key technology development in electric
vehicle, electric vehicle in the Indian market, government initiatives in the EV space benefits
of increased electric vehicle deployment challenges in electric vehicle. The study begins with
a trends in the electric vehicle, growth in the trend, Government Action to promote electric
vehicles, benefits of increased electric vehicle deployment and the challenges in the electric

vehicles.Electric Vehicles (EVs) have been on the radar of the goverinamel globally.

According to the 2015 Global Automotive Executive Survey done by KPMG
International, by 2020, less than one in 20 vehicles is expected to be equipped with electrified
powertrains. The plugn hybrid and battery EVs are expected to aepta smaller portion of
the pie, followed by fuel cell electric cars that have the least share. By 2020, only 0.01 per

cent of cars are expected to be equipped with fuel cells i.e. about 16,000 units per annum.

The autombile marketin the world of 201&ffers more buying options than in
any year before, meaning different sizes, styles, quality and luxury levels or performance.
7KH HUD LV KRZHYHU VSHFLDO LQ DQRWKHU RSWLRQDO DI
classical, conventional gasolinedatiesel SRZHUHG FDUV DUH QR ORQJHU WKF
options, while picking up a car on the market and the electricity is more in the game than ever
before. It is certainly a nice gesture from an environmental perspective to decide for an eco
friendly driving machine, however, how expensive does it become to drive sustainably is

another question.
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Objectives:

1. To study the potential of Indian buyers and Barriers to Development of EVs

2. Which markets where you currently do business have untapped potentia

3. To study the Government initiatives taken for promoting Electric Vehicles
and subsidies provided on Electric Vehicle batteries.

4. To study the current expectations of consumers with respect to Electric Vehicles, this
will lead to its potential for future.

5. To study the current threats, this is causing slow growth of Electric Vehicles.

6. To analyze and forecast the size of India electric vehicle market.

7. To identify drivers and challenges for India electric vehicle market.

8. To identify market trends amtevelopments in India electric vehicle market.

9. To profile leading players operating in India electric vehicle market.

10.7R NQRZ ZK\ HOHFWULF YHKLFOH FRXOGQuUW JHW HQRX.

Significance:

On the environment front, Three of therld's ten most polluted cities are in India.
According to a World Bank study and the United nations’, the health cost of ambient air
pollution may an into billions of dollars in Delhi alone, it is US $UTD million per year. It
is, therefore, not surjging that the Supreme Court of India felt compelled to issue Dead lines
for several environmeritiendly measures that the relevant governments and public sector
organizations must obey.

There is practically a unanimity of opinion amongustty representatives that a
limited-time holiday from excise and duties on EV or its components would by itself have
almost no impact on the growth of the EV market. According to tHeareal barriers lie
elsewhere.

The perceived barriers may be broadly classified as economic (e.g. high costs of

EV). technological (e.g., low energy battery, low speed and low range per charge),
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knowledgerelated (e.g.. lack of awareness about EV), legislative (e.g.pfdelgislative

mandate). and financial (e.g., lack of creative and innovative financing mechanism) barriers.

In India’s case, there is another specific barrier to EV that the industry representatives
talk of, and that is the psychological barrier. In most of India, power supply is so unreliable
that it is hard for people to think of a personal tramtaiion device that will be dependent
upon it. Of course, from a larger perspective, it can be construed that the power supply
situation in India is bad also because of maade reasons, and not because of any inherent
reason like shortage of resources.

Literature Review:

EV has shown its great potential to conventional vehicles in
the reduction of Greenhouse Gas emissions. Research shows that replace conventional
vehicles to electric vehicles can save 1.5 tons of CO2 per year waiehproduced by
conventional cars .This is very important considering road transportation is one of the most
significant sources of both air quality and climate pollutants. Some of researches prove that
using EVs can greatly reduce air pollutant emissionith welldesigned grid, EVs could
achieve better performance. Besides, EV actually can bring other goods to the environment,
such as reducing noise made by conventional cars considering EVs are

significantly quieter.

Future of EVs in India:

The year ZLOO EH UHPHPEHUHG DV D VLJQLILFDQW RQH IRU
architecture. From big ticket announcements on the marque Ahmehalabai highspeed

rail project to Hyperloop, India has seized its moment in the sun to announce big plans for

finding next generation transportation solutions.But nothing has caught the imagination of the
LQGXVWU\N\ DQG SROLF\ PDNHUV TXLWH OLNH WKH JRYHUQPF
to electric vehicles (EVs) by 2030 so that all vehicles on Indiarsrbadher? personal and

commerciak will be powered by electricity. While the transformative push for electric

vehicles has become a cause célebre for India and the world, it presents challenges along with
RSSRUWXQLWLHV :LWK 9R OY RWauld phase buQtieRe@AHPHQW WKDV
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combustion engine and manufacture only electric or hybrid vehicles by 2019, many believe
,QGLDYV (9 PRPHQW KDV DUULYHG ,W ZRQTW EH ORQJ EHIR
SwedeREDVHG 9ROYRV OHDG lcamisigtibriehgngsRnt\Wett@yidithe® D O
line-ups to meet the 2030 deadline.

,QGLDYV JDPH SODQ

Staterun firm Energy Efficiency Services Ltd (EESL) has been tasked with the job of
triggering early adoption of electric vehicles. The newalgated firmwhich made a name for
itself by reducing the price of LED lights for home lighting by 86%, floated a tender for
procuring 10,000 electric cars, the largest such procurement in the world.Tata Motors Ltd
won the EESL contract, with Mahindra and Mahindra is&tching its bid and winning 30%
RI WKH RUGHU 37K H-btait th&/mBrk€el rid GatisRvhisit e Ilave done with this
YHKLFOHV WHQGHU ,WfV D WULJJHU LQ PDQ\ ZD\V "~ ((!
Kumar said in an interview before the EW bbesults were declared.
The vehicles will be procured at a perit price of Rs11.2 lakh with the aim of laying the
foundation for a mass shift to EVs by 2030.
((6/fV EXVLQHVV PRGHO LV WR PDNH WKHVH YHKLFOH?
government and its agencies for around Rs45,000 per month, which is Rs5,000 less than what
is currently paid for petrol and diesel cars.Sending a clear signal that India is firmly moving
towards electric vehicles, the goods and services tax (GST) Counséthasax rate of 12%
for electric vehicles, compared with 28% plus cess for petrol and diesel cars and hybrid

vehicles.

Passenger cars vehicle type projected to gain significant market share during the

assessment period:

The most common type of vehicl&sind on the road, the passenger cars segment is

projected to gain nearly 3400 basis points between 2017 and 2025, expanding at a CAGR of
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90.7% over the forecast period. The passenger cars segment is expected to create total
incremental $ opportunity wortdS$ 7,255,686 ('000) between 2017 and 2025. This segment
is expected to dominate {hadia electric vehicles marl131vith more than 40% market

revenue share in 2017. The segment is expected to increase by 174X in terms of value, and is
predicted to be the most attractive segment in the India electric vehicles market during the
forecast period.

The recent trend of growth of hybrid electric vehicles over conventional vehicles to fuel

the India electric vehicle market during the projected period

Consumers frequently face the problem of selecting between conventional vehicles and
hybrid electric vehicles. Although it has been anticipated that petnaleserves will dry

down in the years to come, owing to the present rate of consumption, consumers still see
conventional vehicles as a better option. The reason of this is higher flexibility and
practicality that they offer with hybrid vehicles. This hed automobile manufacturers to
develop vehicles that offer the benefits of both conventional and electric vehicles. This is the
hybrid electric vehicles category. These vehicles come with an internal combustion engine

and rechargeable batteries to drikie vehicle.

Apart from this, additional benefits associated with hybrid electric vehicles is the significant
reason behind the tremendous growth of hybrid electric vehicles. The batteries of hybrid
vehicles can be recharged through an internal combustgine Due to this, it has been
witnessed that there is growth in the sales of hybrid vehicles which is much higher than pure

and plugin hybrid vehicles.

3. Q WKH JRYHUQPHQW R , @GEaktBr AdQptibt &hG Mdntifaztubiny FKH P H
of Hybrid and Electric Vehicles (FAME}tto promote clean fuel technology cars. This

scheme was introduced under the National Electric Mobility Mission Plan (NEMMP) to

mobilize a fleet of six million electric vehicles on Indian roads by 2020. For achieving their

targets, the Indian government is planning to replace petrol and diesel variants being used by

its agencies with electric vehicles.
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This plan is to be executed by the government in the next three to four years. For making it
possible, the Energy Efficiencervices Ltd (EESL), under the administration of the

Ministry of Power and the government of India has taken an initiative by placing an order of
10,000 electric vehicles. Tata Motors has won this tender and is likely to supply these
Electric Vehicles (EViin two phases; first 500 electric cars will be supplied to Energy
Efficiency Services Ltd (EESL) in phase one and the rest 9,500 electric vehicles will be
GHOLYHUHG LQ WKH VHFRQG SKDVH

High Potentials:

High Potentials have high growth prospects but a currently low EV market size. In
these markets, governments usually have plans in place to invest significant amounts to make
EVs more attractive, but their policies have not yet been iimiifemented (e.g., the charging
infrastructure needs further development). It is likely that High Potentials will see significant
growth until 2020.
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Hesitators:

Markets with a small market size and an expected low growth rate areddan
Hesitators. Typically, public charging infrastructure is not available, and low fuel prices
make EVs economically unattractive.

Pensioners

Pensioners are among the leaders in terms of EV market size. Typically,

monetary subsidiefor buying EVs are no longer provided. The market is highly saturated

and expected growth is low.
Best in Class:

Market with a high market size and large growth rate are defined as best in
class. In these markets, governments Uglalve plans in place to invest significant amounts

to make EVs more & more attractive, and their policies are fully implemented.

Barriers to Development of EVs in the India:
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Large scale introduction of Pleig electric vehicles (PEVS), includingug-in hybrid electric
vehicles (PHEVs) and Battery Electric Vehicles (BEVs) have the potential to improve Indian
energy and environmental landscape of personal transportation. Central government should

start enforcing necessary measures to install EVgaig infrastructure.

Initial step could be to encourage international market players to make case
studies on potential locations and adequate quantity of Electric Vehicle Supply Equipment
(EVSE). With a projection of EVs, the effects aurrent energy production, transmission and
distribution scheme, road traffic density, emission level and parking space requirement need

to be analysed.

Operation and maintenance of installed infrastructure should be maintained
propery. Instead of direct involvement of Govt. body, private players should be tendered in

order to maintain the smooth work flow. Central management through Charging Station
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Selection server (CSS) will play a vital role in information transfer betweerIevAgI-
Control centres.

Research Methodology:

Research methodology is descriptive. For this study data and information has been collected
with the help of Books, Magazines, Newspapers, Research Articles, Research Journals, E

Journals, etc.

Suggestion:
1. Government ShoulBURYLGH WD[ LQFHQWLYHV IRU SXUFKDVH RI (

2. Government Shoulkivest in chargers in public spaces (inexpensive).

3. Automobile sector shoulBevelop a consumer education plan.

4. The Private Organizations caropide incentives fomstallation of chargers.
5. Transition government fleets to PEVs.

iReduce

tUse of oll

+Emissions

iReuse

+Existing vehicles without burning oll
1Oil infrastructure

iRecycle

+Used components from old automobiles

Conclusion:
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The automotive industry in India caters to many varied segments of end customers
across two wheelers, three wheelers, passenger carsadfand commercial vehicle
segments. Moreover, there are differences based on end use as a privhlie velpicle.
Beyond end customers, three key stakeholders could play an integral role in the EV transition
in India government, infrastructure (power, oil and gas) and automotive industry players
(OEMSs, auto component manufacturers and batteaigers). Asan integral part of this
ecosystem, auto component manufacturers can influence its evolution, which in turn could

shape the road ahead for them.
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ABSTRACT

Corporate Social esponsibility mandated by government to all the corporations. When an
organization is said to be socially responsible, it means that the organization conducts its
dealings with high standards of ethics and with the interests of the larger community irtmind
should respond to social expectations and to take a proactive step in addressing issues which
concern society. To adopt strict measures in issues such as those pertaining to the environment or
fair trade practices on its own instead of being forcediotso by a regulatory body. ONGC is a
socially responsible company with specially health care initiatives, rural development ,cleaning
and environment preservatives. Present paper focus on various CSR activities supported by
ONGC and amount funded to suppthe activities overall in India .Data was collected from

secondary sources to knows various activities and money spend by ONGC.
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INTRODUCTION

S, WV EHWWHU WR JR RQH PLOH LQ WKHQUWXKWZG R{DH FR/QIR

Anonymous

CORPORATE SOCIAL RESPONSIBILITY (CSR) can be defined as the obligation for an
organization to commit resources and efforts in goals, activities and in some cases infrastructure
that are in the higher interests of society aghale. These investments are usually not directly
related to profit or in creating financial wealth for the company. Besides, these are usually
beyond the legal norms and economic principles.

This can involve a commitment from the organization to maintain high ethical standards and care

for its employees and their families.
Importance of CSR :

x Development of remote areas

X Improvement in blurred areas

x Development of environmental activities

X Up gradation of standard of living of the people
x Create awareness about hygiene in the area

Objectives of the study

1. To recognize the concept of CSR

2. To study the CSR initiatives undertaken by ONGC for the period the 2014 to 2019
3. To study funds suppt@d by ONGC to initiate various CSR activities in India.

Research Methodology:
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The data for the study is collected from secondary data. Information is collected from books,
magazines, and internet. For the present study ONGC is selected to undenmstarsdacaivities
undertaken by the company. Comparative study done for the period of three years for the study
i.e. 2016 to 2019.

Data Analysis and Findings :

For the study OIL AND NATURAL GAS CORPORATION LIMITED.(ONGC) is considered .
ONGC began in 1956yith the mandate for exploration and production (E&P) of hydrocarbons

in India. Over the past 50 years, ONGC has discovered nearly six billion tonnes of Oil and Gas
reserves in India. The Corporation is now implementing a Strategic Plan to double tiie- rese
base in the next 20 years. Simultaneously, major investments are being undertaken to improve
recovery from the producing fields, and to bring additional reservoirs into accelerated

production. A major campaign for degmter exploration has been inteal.

Awarded Asia's Best Oil and Gas Company, Oil and Natural Gas Corporation Limited is seen as
the flagship for oil and gas companies (public sector) in India. Its competitive strength lies in
Strong intellectual property base, information, knowledgel skilled and experienced human

resource base

CSR Vision of ONGC isd support responsible and sustainable initiatives, while taking care of

the concern for People, Planet and Profit .The Mission is continually enhance the triple bottom

line benchmarks of economic, environmental and social performance through committed
involvement of the employees , develop social wealth for the communities engage with and
Promote efficient usage of scarce resources, encourage green energy initiatives and develop
innovative solutions to fulfill the vision by stepping beyond the mandataryigions.ONGC

achieve will achieve vision and mission through various objectives like to understand the
stakeholder expectations through structured engagement process and communication strategy
and leverage this understanding to develop and implementmeitbased and impact oriented
SURMHFWY LQ WKH VHOHFW DUHDV WR DGRSW (QYLURQPHQ\

normal operations with a view to gradually reduce our carbon and water footprint, innovative
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management of waste, prudent energyhagegment and biodiversity conservation,to envision,
execute and manage long enduring projects with a wide geographical spread and larger social
impact with focus on inclusive growth of marginalized and deprived sections of the society,to
create adequatelgmpowered organizational structure and a system of management oversight,
review and control, to persuade our business partners for adopting similar practices for CSR and
Sustainable development.

$V SHU FRPSDQ\TV $FW WKH S udde Riiovgh GIR Ras W& U D W H
preserved by the Parliament of India and the notification of the same in the Gazette of India on
30th August 2013. The Ministry of Corporate Affairs (MCA) vide notification dated 27th Feb
2014 has made the provisions of section E3l amended schedule VII of the said Act
applicable w.e.f. 01.04.2014. Schedule VII lists the activities to be undertaken under CSR.

ONGC isw one of the leading organization takings CSR plans under framework of the
Companies Act, 2013, ONGC CSR and Sumthility Policy 2014. The CSR activities of
providing various facilities can be implemented by entities out of Section 25 Company,

Foundation, Trust or a NGO/Society registered under the Societies Registration Act 1861.

As per data received from secondWR XUFHV LW KDV EHHQ REVHUYHG WKDW
HQVXUHG WKDW DV SHU WKH *RYHUQPHQWYV PDQGDWH |
Bharat projects and 65.90% of the projects in the last three years were implemented in the
priority focus area Education and Health Care.ONGC has recognized 20 Aspiration districts

and is dedicated to raise the social and economic condition of these districts by implementing
strategic CSR projects. And the cost of projects worth more than Rs 31 Cr has beesfidlycces
implemented till FY 20189.it is also observed that in the year 20BP8 ONGC has
implemented more than 4000 projects covering every nook and corner of the country. It has a
positive impact to the society in focus areas of Health Care, Educ&tidh,Development,

Swachh Bharat and Rural Development .

Areas focus by ONGC for CSR Activity :
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A. Health Care activities:

1. ONGC set up a 300 bed MulBipeciality for the underprivileged people rural area in

Northeast- Sivasagar, Assarand &e services of same is opened for public from first

week of March 2019 ( 50 Beds) . Itis expected that the cost incurred is Rs.313 cr. which
will be benefited to more than one lakh patients in a year. The Outpatient Department
(OPD) and Inpatient Departmie(IPD) charges is much lesser than the market rates and

further additional discounts would be extended to BPL families. Currently, there are 2
Operation theatres, 4 General wards, 5 Private VIP Rooms, 1 Dialysis unit with 4 beds,

Dental OPD, Pharmacy, tdasound, X Ray, etc are working to serve for society.

. ONGC set up A Cancer Institute at Nagpur, a 455 bedded quaternary care oncology
centre. It will provide worleclass oncology treatment facility at affordable rates to the

general public of Central Indi It will give benefit to more than 10,000 people in 2019.

ONGC provides a Exclusive Door Step Medical Treatment for the Elderly
in the remotest villages of our countrgl Mobile Medical Units (MMUs) have been
engaged in 9 states catering to tQgHHGV R YLOODH ¥rid 59230k

number of treatments have been extended to 17260 numbers of recipients.

4. 21*& VWUHWFKHG ILQDQFLDO VXSSRUW RI 5V -

&U WRZ

053/ :LQJY IRU *RYHUQPHQW /D GablidhadrKiug4)), MRNGSr®Y DO HV

At an average 500 women are admitted and treated for prengi@stcare every montfithe new

hospital building has been inaugurated in February 2019.
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5.0NGC provides support tasually impaired 17522 patients were trest in 62 eye screening
camps organized across India, wh@®79 cataract operations were performed by expert doctors
and 11313 spectacles were distributed in 20 districts across the country through a specialized
agency in FY 20189.Trimurti HospitalBalwa located in around 30 kms from Ahmedabad has
been supported by company with medical equipment and infrastructure for a 10 bedded ICU and
State of the Art operation theatre to deal with complex medical conditions and trauma patients
with serious injuriesri KeralaONGC sponsored project for up gradation and renovatiodreé
Sudheendra Medical Missionhospital located at Ernakulam Kerala.

B. Swachh Bharat and Environment preservation:

x ONGC esuring clean drinking water facilities across India by instal@39 nos. of
WXEH ZHOO DQG KDQG SXPS QRV RI :DWG®pEN 529V
Defecation Free (ODF) Initiatid3,662 numbers and IHHL, 412 numbers school toilets
and 43 numbersommunity toilets have been built across the country with an objective to
facilitate declaration of ODF village.

x Cleaning activities conducted in various places like Tripura ,Himalaya
,Varanasi,Sabarmati cleaning of river, remote areas

x Safeguarding Clearmand Sustainable Street Lightning Solution in Remote Villages
The remote villages of our country where there is no access to regular electricity, ONGC
has successfully installed 36,597 nos. solar street lights.

x Project Sakhi + Promoting Menstrual Hygienehtough Sanitary Vending Machine
MBURMHFWD @DNKRI KRSHY LV D 6ZDFKK %KDUDW ,QLWLDW
towards ensuring menstruation hygiene for the girl child.

x Green Sole £+ A Unique Initiative for Providing Shoes to the Underprivileged
Through this initiative, used shoes donated by ONGC employees and others were
remoulded and transformed into new footwear for school going students belonging to
underprivileged families.

x Bio-CNG Plant at Haridwar

ONGC has undertaken an unique initiative Haridwar to convert cow dung to useful
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fuel and value added products by setting up GG cum Fertilizer & Bottling Plant at
Haridwar.

x An Informal School with a Single Teacher
970 Ekal Vidyalayas have been supported by your company in different patie o
country with an objective to provide informal education to children who could not avail
formal education due to various reasons.

x ONGC set up an Engineering Entrance Coaching Institute
821*& 6XSHU “6LYDVDJDU $VVDP WUDLQV VWXGHQW
weaker families to get admission in premier engineering institute of the country.

x Development of education Infrastructure in Northeast
School Education is one of the main fodosONGC in Northeast

x ONGC promotedSamskrit Language ithh an objective to revive the ancient Samskrit
language for developing Sanskrit content for all classes of CBSE schools, translating and
publishing text book of different subjects to samskrit, deguelp online portal,
organizing Sambadshala, training of teachers and many more such initiatives.

x Accommodation Facilities for Economically Weaker Meritorious Students of Karnataka
Your company, funded the project for construction of a hostel building apasr
P.U.College, Bangalore for accommodation of students of Karnagd&kbhDevelopment
Initiative.

x A Skill Development Institute in Ahmedahad Skill Development Institute at
Ahmedabad has been started as a part of Petroleum Section Skill Initiative

x  With support of Army youth of Baramulla in Jammu & Kashmir, , 300 boys were trained
in retail sales and hospitality and another 60 girls were trained in fashion designing and
cutting & sewing.

x Project Green Hultraining of 20 youth every year in wlitk videography and
documentation

x Enabling women of Assam through Water Hyacinth craft
Women of Sivasagar district in Assam are trained in water Hyacinth craft to become self

isustainable.
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x Tranning related to Wielding and Gas Cuttidgne WeldinglInstitute of India at
Sivasagar.

x Job Oriented Training in Hospitality for Youth of Northeast and Uttarakhand
40 youth from Assam and Uttarakhand were selected to undergo a specialized residential
training program at Delhi with 100% job guarantee.

x Skill Dewvelopment in Plastic Technolog$00 youth belonging to socially and
economically weaker section of the society from Tripura, West Bengal, Odisha,
Rajasthan and Delhi were qualified through CIPET in plastic technology.

C. Rural Development

1. ONGC CSR Tracks in Villages of Arunachal Pradesh
for emerging the rural infrastructure of Arunachal Pradesh, intervention in the field of education,
health care and community development. Funding was extended for construction of a B Ed

College at Nirjuliand a girleostel at Naharlagun.

2. Financial assistance was provided for Ambulances afhy machines for upgrading the
health care infrastructure of two rural community health centres in Papum Pare district. At the
newly formed Lower Siang Districts two Ambulaasxwere delivered in two remote block&t

Upper Subansirill5 Solar Street Lights were connected and maintenance extended for
construction of 10 community centrest West Siang District, ONGC supported for Ray
Machine, Ultra Sound Machine,Dental Ray machine, Ambulances and other equipment for up
gradation of Aalo Govt. Hospital and Basar CHC besides funding for construction of school
building, toilets, teachers quarter and 10 community centre&iro, funding was provided for

Ultra Sound Machine X + Ray machine and Ambulance for Ziro Govt. Hospital and

construction of a school building.

3. An Organic Farming Training Centreas framed to promote organic farming through training

and capacity building at Tandur and Vikarabad Mandal of Telangana.
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4.Solar Electrification of Rural Househotd the residents of Narayanpur Rail Basti Village in
Silchar District of Cachar District (Assam) were facing hardship for decades because of non
availability of electricity.

5. ONGC has funded the project feetting up of a documentation centre at Roing, in Lower
Dibang Valley of Arunachal Pradesh.

6.0ONGCis taking up large scale CSR projects in 20 Aspirational Districtsof the country. At
Dahod District in Gujarat, multiple interventions have been undertaken @arrying out a
detailed need valuation survey. These interventions spread across seven talukas of Dahod in the
field of safe drinking water, irrigation, rural development, construction of IHHL, developing
Anganwadis , smart digital classes and manyenpwojects.

Fund used by ONGC in CSR Projects for the period of 2013 to 2019

TABLE No. 1- YEARLY DATA OF CSR CONTRIBUTION OF ONGC

Year 201314 | 201415 | 201516 | 201617 igll 201819

Amount spent on
CSR activity/project 18304.3] 21560.6 42100 52600, 50344| 61464
(Rs. in Lakh)
No. of CSR
activity/project 1841 1049 692 474| 1257 1758
conducted during the
period(Rs. in Lakhs)
Estimated Project NOT NOT NOT
Cost (Rs. in Lakhs) | available | available | available 87816.6) 89423 98235
Increase /decrease NOT

available | 3256.28| 20539.43| 10500.01 -2256 11120
% Increase NOT

available 18% 95% 25% -4% 22%
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(Source : Authors calculation)

Chart Title

Amount spent on CSR activity/project (Rs. in Lakh)

2018-19 61464 22%
2017-184% 50344

2016-17 52600

2015-16 42099.99

2014-15 21560.56 18%

2013-14 18304.28 O

Graph no. 1 Year wise Amount spent on CSR activity/project (Rs. in Lakh)

% of Expenses Sending BY ONGC

2018-19 22%
204R4.8
2016-17
2015-16

2014-15

2013-14 | 0
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Graph No. 2 Yearwise Percentage increase or decrease
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Table No. 2 State wise distribution of expenses for the period of 2016 to 2019

Increase
/Decrease| Increase
(201617 | /Decrease
and 2017 | (201718
State 16-17 17-18 18-19 18) 201819)
Andaman &
Nicobar 0 5.52 4 5.52 -1.52
Andhra 26211.1
Pradesh 7201.23 26866 19009.84 654.93
Arunachal
pradesh 468.62 17771.5 21920 17302.92] 4148.46
Assam 3703.46 | 29119.1 43195 25415.65 14075.89
Bihar 201.76 18590.6 26059 18388.84 7468.4
Chhattisgarh 12.69 7.74 600 -4.95 592.26
Delhi 3112.29 | 24932.3 29835 21819.97| 4902.74
Gujarat 5794.39 | 23615.3 36800 17820.92] 13184.69
Haryana 54.44 24627.2 25050 24572.75 422.81

Page |1257



Studies in Indian Place Names
(UGC Care Journal)

ISSN: 23943114

Vol-40-Issue-27-February -2020

Himachal

Pradesh 40.23 73.56 23251 33.33| 23177.44
J&K 73.58 90.88 23170 17.3| 23079.12
Jharkhand 300.31 | 11916.6 100815 11616.29 88898.4
Karnataka 1448.23 | 24864.3 28056 23416.11 3191.66
Kerala 247.88 83.75 17520 -164.13| 17436.25
Madhya

Pradesh 82.4 13789.1 21633 13706.72f 7843.88
Maharashtra 293.09 44733.3 25339 44440.22 -19394.31
Manipur 10 11.8 19 1.8 7.2
Meghalaya 217.61 18.45 136 -199.16 117.55
Near ONGC

Operational

Area 10696.23 8.24 0 -10687.99 -8.24
Odisha 554.59 26180.5 25754 25625.91 -426.5
PAN INDIA 12142.77 | 38206.6 44504 26063.87, 6297.36
Puducherry 20.18 4384.08 10 4363.9| -4374.08
Rajasthan 137.02 13363.6 22870 13226.61) 9506.37
Tamil Nadu 383.67 13869.7 22221 13486.04f 8351.29
Telangana 9.2 292.64 19569 283.44| 19276.36
Tripura 128.27 21855.2 31400 21726.88 9544.85
Uttar Pradesh| 2766.73 | 22996.9 23160 20230.16 163.11
Uttarakhand 349.13 24618.3 26350 24269.15 1731.72
West Bengal 98.96 13614.5 27486 13515.54 13871.5
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Admissible
Administrative
Expenditure 2108.54 2137 277900 28.46 275763
Goa 0 261.2 0 261.2 -261.2
Nagaland 0 9.74 10 9.74 0.26
Punjab 0 11.8 20 11.8 8.2
Chattisgarh 0 0 20 0 20
Mizoram 0 0 7 0 7
total 52657.5 | 442272 971522 | 389614.65 529249.85
Source : Authors Calculation based on secondary data
Staewise of CSR Expenses
150000
100000
50000 —&—— - - e ——
0 _HENl BN dF-cB _§F co.FENE
SR R N N IV PN SR I N RS
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®16-17 m17-18 m18-19

Graph. No. 3State wise distribution of Expenses
Observations:

1. ONGC spreading CSR projects warious states. Company keeps trying to develop
untouched area of India. It has been observed that ONGC is contributing in CSR every

year before obligation by Law
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2. ONGC covers education , health care, environmental preservation , rural development ,
Swachta Bharat concept , skill development activites conducted in remote areas for
deprived youth.

3. Company is maintaining proper record of various regions , activity conducted and
expenses spend for societal development.

4. . Since Financial year 20167 onwards ONGC started projecting CSR ACTIVITY Cost
And started planning accordingly.it is seen that every year CSR PROJECTECED FUNDs
has been increased but 2019 it has been declined .

5. After 201617 company formed proper policy for disbursement of CSRiaes in
across India.

6. Initially activities where more in the year 2013 and 2014l5 but later on 2015
onward. They have change the policy of CSR activities and more emphasis on major
projects.

7. Major states benefited through CSR finding are HKakagtddariyana, Uttarakhand,

Maharashtra , Delhi, West Bengal , Telangana and Gujarat.

CONCLUSION

ONGC ensures a combination approach of medication, innovation and psychosocial intervention
in health initiatives, education , rural development , swatod emvironmental preservation in
India . A proactive approach towards seemmnomic development is adopted i.e. projects are
identified by ONGC at the plant level by involving the district administration, local
representatives and recognized voluntaryaaigptions. It has been observed that ONGC
continuously following government guidelines and identify various problems in remote areas to
be progress. Major states benefited through CSR finding are HKarnataka, Hariyana,

Uttarakhand, Maharashtra , DellWgest Bengal , Telangana and Gujarat.
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Abstract:

Sustainable Development has become the buzzword among the globe to protect the existence
ecosystemThe concept of sustainability advises us to maggmum use of renewable and
nonrenewable resources in a maninat tsatisfies our current needs but does not compromise
the future availability of resourcelm recent timeg awareness about green business policies and
practices are increased among business because massve®ment degradation Business

houses ar&eenerto adopt green practices in every aspecis lofisiness like Green Marketing,
Green productioretc. and havingsreen HRM as comprehensigelution Adopting Green

Human Resource Management as key business strategy as it creates awareness towards
protection of environmenand a small step towards fightiagainst one of major sustainability
issuesclimate change. The paper fundamentally focuses upon difféme®n HRMpractices

applied bybusiness manizations all over the worltHow these environent friendlypolicies

and practices of GregdRM to be included ifjob description and specification, job design,
human resource planning, recruitment, selection, induction, performance appraisal, incentive
management, training and development, discipiiamagement, health and safety management

and employee relationshifphe study als@omplements$o theexistentliterature byconversing

future track of some @enHRM function and utilities. Finally, the paper exploresme
possibly innovativeand creativéHRpractices initiated by Greemganizations.

Key words: Sustainable Development, Green HRM, Ecosystem, Renewable and Non
Renewable Resources.

Introduction: Traditional or conven®tnDO PDQDJHPHQW SUDFWLFHV ZKLFK
account theenvironmental aspeatn priority. It is need of hour that all human beingshl start

living life which should be mvironmentapproach and supporssistainability. Whermwe study

growing trends to adopt green practices to save our earthanagementiscpline plays a
significant role contributing tonoving conventional to green practicd® support overall green

business initiatives, the support from various domain is extended suGneas Marketing,
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Green Production, Green Finance and Green Human Resddanagement (&en HRM).
Green HRM is an evolved amena of research in therganizationalstudiesfrom last two
decadeslIn this paperefforts were maddo explore existing theoretical and empirical study
carried by different researchers in this field.

The term @Geen HRM has established as one of timteworthytopic in the world since
awakenedvorld is trying to reduce carbon footprint. Thsll help to the economic welbeing
of both the organization and the employees within a bro&@enework of sustainability
Following are the details of objectives under study:
1) To study the concept and significance of Sustainable Development in the contemporary
budgness environment.
2) To study strategies to Go Green in broader context
3) To study Green HRM Policies and Practices and its contribution to Go Green initiatives
and Sustainability at large.
Sustainable development is a broader term and talks about threeekenePeople, Planet and
Profit. The scope of this paper is limited to the)3 HRSOHY HOHPHQW DQG WKDW
awareness of sustainability among the employees of the organization in the contemporary
business environment.

Literature Review: Sustainable Development has become the imperative among the globe to
protect the balance betweeoosystemand protect existence of it. The concept of sustainability
advises us to make optimum use of renewable and nonrenewable resources in a manner that
satisfies our current needs but does not compromise the future availability of resources.
According to United Nation Sustainable Development meets the needs of the present without
sacrificing the ability of future generations to meet their own neBus.bvoader parameters of
Sustainability are People, Planet and Profit. To be more precise Society, Environment and
Economy these are the core elements. Environment includes taking care of biodiversity,
materials and energy. Economy is nothing but dealing wipital, money employment,
technological growth, investment and market forddse third element, society covers human
diversity: cultural, linguistic and ethnic, equity in terms of dependence and independence, quality
of life, institutional structures anaorganization, political structure$o conclude broader agenda

is managing all the three element viz. environment, society and economy without disturbing the
H+HDOWKY ddieiRgRhidseZHe®.0

Before moving further letis understand the term Green HRM. It is referredlttha activities
involved in growth, execution and @oing maintenance of any system of organization which
aims at making employees of an organization green, environment conscious. linisidtiee

and supportof HRM that is concerned with transforming normal employees into green
employees so as to achiewganizationalenvironmental goalsand finally contributes to
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environmentabustainability.Now we focus on some of theelected definitionsf Green HRM

coined by differentD X W K R U HRMU$Hke@se of HRM policies to promote the sustainable

use of resources within organizations and, more generally promotes the causes of environment
VXVWDLYODVEKBUWYX litHrZfers o the policies, pctices and systems that make
employees of the organization green for the benefit of the individual, society, natural
HQYLURQPHQW D & GGrakrkK HRME 3¢ \dlre@thy \fasponsible for creating working
environment that appreciates aatescognizanceof ecafriendly objectivethrough the Human
resourcemanagemenprocess ofRecruiting, Training, Hiring, and Compensatingleveloping,

and advancing the firms human capital. All these practices wilbnlythelp the Individuals but

also to thebusiness, aciety, naturalenvironmentandecosystenat large. Thepriority of human

being should be to protect their own existence by savirg earth.The mentioned concern of
protecting our existence is growing and result of which is many business houses started adopting
Go Green Strategidshich are discussed as follows:

Strategiesto Go Green

1. 3R Model of Green Managememtn organization which wasto go through the path of
Green HRM must adopt the model of-BEDUCE, RECYCLE & REUSEMaterial like
office stationary, glass, trash, water and other things always be recycled as far as
potential is there.

2. Energy and power saving strategy adaptatiomgortant to adopt Green HRM for this
consultation is available in market company should take advise from them. Improve
insulation, automatic timers to turn of light to reduce electricity consumption. To have
annual planning for the energy savings andgaic control over that plan and annual
assessment

3. Carpooling must be norm in an organization to avoid additional expenses, Traffic and to
free more parking spaces. Carpooling also enhance the bonding among the employees. To
encourage this organizationd# create awareness among the employee.

4. Biological and toxic chemical wastages like batteries and copier ton#vagie, printer
ink must be dispose with proper vend@rtganizationshould signMOUs with these
vendors who are expert in disposing thesstages.

5. Business travels must be a part of your strategy, if possible try to avoid business tours.
Replace these business tours with teleconferencing or video conferencing.

6. When you decide to gdor adoption of Green Management you have to cover all
functions of Managemerte. Marketing, Finance, Operatiorand HRMetc.

Marhatta&Adhikari, 2013, p. 2
2Opatha, 2012; Opatha and Anton Arulrajah, 2014
3 Go Green Startegies
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After understandingeo Greerfpitiatives of business houseas broadercontext, furtherefforts

were maddo understandhe objectives of Green HRM to establish the l@dtween Go Green
Business Strategie$sreenHRM and finally to meet Sustainability Goal The objectivesof
Green HRMare 1) To build sustainable work environment 2) To save the additional cost 3) To
fascinate the people 4) To build employer brand 5) To conséeetiine 6) To maintain
Elasticity 7) To have Ecological balance

To implement Green HRM, an organization has to convert all the HRM functions into Green
HRM Functions. Followings thelist of some of the Functions of Human Resource Management
is as follows 1) Job Analysis and Design2Human ResourcePlanning 3) Recruitment4)
Selection 5) Induction and on boarding activities 6)Performance Management System

7) Training and developmenB) Reward Management9) Health and Safety Management

10) EmployeeDiscipline 11) EmployeeRelations

Job Design and Analysis: In this day and age many corporations have intended ecological
concerned fresh jobs or positions in order to emphasis absolutely on environmental management
facets of he organizationsEmployees who are doing their regular duties and responsibility at
their workplace have to do any one duty which is related to protection of environfAment.
organization has to add any task, duty or responsibility in each job in ordaotiect the
environment. Job descriptions andJob Specificationsmay include environmental, social,
personal, and technical necessities of the company as favsathle. Dutiedor environment
protection must be added in addition to environmental regoriites and health and safety
tasks.In additionsome companies imparted teamwork and efosstional teams as job design
techniques to successfully manage the environmental issues of the céiipargnvironmental
dimenson as a duty in job descriptiand ty using green competencies as a spedeahentin

job specification.

Green Human Resource Planning (GHRP) As per thelSO 14001 this includes cleaner
production and responsible care ERP plays major role inrgaging in anticipating number of
enployees and types of employees, needed to implement the corporate environmental
management initiatives, programs and activities. Also HRP can add to deciding strategies to
meet the forecasted demand for environmental works. e.g. appointing conséigetss to
perform energy or environmental audit.etc

Green Recruitment: Environment concerned companies have their own environmental policy
framework to implement this companies need environmentally oriented workforce. For this
company have two optionBirst company have to focus on green recruitment second is provide

4Crosbi and Knight, 1996; Wehrmeaer, 1997; Nort, 1998; Revil, 2001

SMay and Flannery, 1996; Florida, 1995; Clement, 1998; Palmer and Andrews, 1998; Beard ar@Rees, 2

Griffiths and Petrick, 2002; Daily and Huang, 2003; Govindarajulu and Daily, 2005; Jabbour, Santos, and Nagano,
2011
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required environmental protection related awareness, education, training and development to the
existing workforce.Between both the option first is more proactive and more cost effective.
Therefore going for green recruitment is essentiahd beneficialfor the organizatiofThe

benefits are 1Pecrease Agency CosP Increases Employer Brandir®) Diminish Paper and

Processing Costd) Enhanced Candidate Experiengg Better Ethics6) Greener Approach

7) Improved Interviewee and Interviewer Performan®éhen communicating recruitment
PHVVDJHV HIIRUWV WR EH PDGH WR FRPPXQLFDWH HPSOR'
recruitment efforts. Articulating the inclination of tlerganzation towards recruitingthose

candidates Wwo have competency and attitude participate in corporate environmental
management initiatives to be added in the recruitment message itself

Green Selectiont  The literature review shows that at the time of selection interviewer asks the
guestions related tenvironment and checks the candidates concern and interest with the
environment. Selecting people who are environment friendly in addition to selectienacri
relating to the specific duties of the job being concerned isfdrastice. Pickingnterviewees,

who are adequately conscious of greening to fill yabancies. Selectingandidates who have
been performing greening tite private life as a consumis the best solutiof.

Green Induction: Employee must understand the seriousness of Gleetices The awareness
of adopting the same to be addedaasadditional component of Induction For €gneralJob
specific inductiorand greennduction. Afterchoosing theapplicants for the posts, organization
must provide essentigl necessary simplenformation about the corporate environmental
management policy, system and practiddaking new employees aware about greening efforts
of the organization and encourage them to engage in green interpersonal citibehakipr®

Green Performance Evaluation: Measuring employee performance of job is one of the key
functions in green HRMWithout this practice anyrganizationcannot ensure the realistic
environmental performanceat firm level on long term basis Corporate Environmental
Objectives to be added as one component of target of performance evaluation system of the
organization.Settingup green targets, goals and responsibilities to be dweteulously. To

ensure contributionbenchmarking in corporatgide environmental performance to be
developed. Performance Appraisal musebaluation of Job Performance with go green related

6 The Benefits of Green Recruitment published by A. Catherine Diana (CSANU$8)

7. Clarke, 2007; Wehrmeyei997; Oates, 1997 , CIPD, 2007; Renwick et al, 2009; Jackson et al, 2012; Phillips, 2007; Stringer,
2009; Renwick et al, 2013

8. Renwick et al, 2009; Renwick et al, 2014, Crosbie and Knight, 1996; Wehrmeyer, 1997; North, 1998; Revill, 2000, Opatha,
2013

®_ Crosbie and Knight, 1989 Wehmeyer, 1997; North, 1998; Revill, 200Renwick et al, 2008; Renwick et al, 2013; Opatha, 2013
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criteria. Organization must launch Environmental Management Information System (EMIS) and
environmentaaudits®

Green Training and Development In orderto educate the employeabout the green practices
green training and development is importdroviding environmental training to the employees
to develop required skills knowledge is essential function in Green HRM. Providing
environmendl awareness training that leadsctaange of attitude anoehavioramong managers
and normanagerial employed¥oviding training to learn environmental friendly best practices
like e.g. reducing longlistance business travel angcycling. Givingtraining to the staff to
produce green analysis wforkspace. Smearingf job rotation to train green managers of the
futureTraining needs analyses to identifyegn training needs of employees order to make them
more environmentalconcerned. Everybodymust get anopportunity to be trained on
environmental management aspects.

Green Reward Management Green Rward Managment isanother important function of
Green Human Resource Management. The sustainabilityRdd J D Q L ] Bndromr@rital
performance is very much dependent on the green reward management practices of the
organizations As usualthere are two types of reard system one is financial and another is
nonfinancial reward systemSome companies haveeffectively rewarded extraordinary
environmental performance, practices and ideas by including environmental criteria into salary
reviews!! In some organization financial rewards are not possibl give due to scarcity of
finance therefore nofinancial rewards such as recognition of extraordinary work is established.
The details of good practices are as folloRewarding employee environm@l performance by
dividing as good/excellent and extraordinalyavailability of finance is there thern&ncially
rewarding for employeéor good environmental performance like incentive and sal@ther

than finance,Non-financially rewarding for eployee good environmental performance like
recognize at higherevel. Providing Team excellence awards for better environmental
performance. Introducingawards for innovative environmental initiative qrerformance.
Communicatingwith the employeeenvironmental excellence through website, magazines
Providing incentives to encourage environmentally friendly activities bedaviors like
recycling and waste manageme@iyving rewardsto the employee whacquires greeskills
successfully?

Green Health and Safety Management The important role of green health and safety
management is to make certain a green workplace for all. Green workplace is defined as a

lOWeIIs et al, 199; Carpenter, 198 Schwalm,196; Milliman and Clair,1997, Wehrmeyer, 1996, Millimand Clair, 1997; Renwick et al,
2009; Renwick et al, 2014, Renwickat, 2009; Renwick et al, 2014

Croshie and Knight (1996)

12Crosbie and Knight, 1995; Renwick et al, 2008 and 2013,Bhushan and Mackenzie, 1995, Berry and Randinelli,
1999; Jackson et &011
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workplace that is environmentally sensitive, resource effective and socially accotidble
current guation there are many companies where traditional health and safety fangtsn
prolonged to include environmental management/protection. These companies have continually
tried tofind out various environmental related initiatives decreasemployeestress andome

of thedisease caused lnarmfulwork environment. Irdirection to improve health and safety of
workforces, some companies have used different strategiesgreen factory/green zone
maintain a favorable environment andatid different health problems. These strategies can be
considered as some examples for green health and safety management practices of the
organizationsThe appreciated initiatives are: Taking different environmental related initiatives
to decrease employee stressl avork related disease caused by harmful work environment.
Make certain greeworkplace for aft*

Green Employee Oscipline Management Wehrmeyer (1997 statedthat green discipline
management is a prequisite in corporate environmental manageméiit.workplace by
ensuring green employebehavior organizations may need green discipline management
practices to achieve the environmental management objectives and strategies gdrization
Renwick et al, (2008) suggests that setting penalties fornoompliance on targets in
environmentaimanagement, disciplindismissal for environmental management breaches, and
developing negative reinforcements in environmental management like criticism, waardgs,
suspensiondor lapses are also meaningful practices under the function of green employee
discipline management. Thexisting and certain new Human Resource Management practices
under the green employee discipline management are distedlows: 1)Setting punishmas or
penalties for noncompliance on targets in environmental managegjesetting forfeitsfor
environmental management breach8s.Framing and issuing rules of conduct relating to
greening and Developing a progressive disciplinary system to punlyeras who violate the
rules of green conduct.

Findings and Discussions:

13(SHRM, 2009).
14Djtz et al, 1995; SHRM, 2009

15 GREENING PEOPLE edited by Walter Wehrmeyer, 1996. Greenleaf Publishing, 416 pp, £29.50 (hbk). ISBN 1
874719152

16 Dr. Douglas Renwick, University of Sheffield Management School, Discussion Paper No Goe€&n0HRM: A
review, process model, and research agenda
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1) Sustainable Development has become the imperative among the globe to protect the balance
between ecosystems and protect existence ¢faims to achieve profit by protecting planet and
people.

2) The concept of sustainability advises us to make optimum use of renewable and nonrenewable
resources in a manner that satisfies our current needs but does not compromise the future
availability of resources.

3). All of the mentioned study suggedtsat by understanding and neasing the scope and depth

of Green HRM practices, organizations can improve their environmental performance in a more
sustainable manner than before.

4). An organization which wants to go through the path of Green HRM must adopt the model of
3R-REDUCE, RECYCLE & REUSE. Material like office stationary, glass, trash, water and
other things always be recycled as faitapotential is there.

5) Though the Green Movement and Green HR are still in the nascent stage,
risingconsciousness within organizations of the significance of green issues have compelled
them to embrace edoiendly HR practices with a specific focus on waste management,
recycling, reducinghe carborfootprint, and using and producing green products.

6) We cancertainlycreateawareness about going green attitude of organization and sustainable
development among the employees of the organization thetihelp of Green HRM initiatives

like encouragingyreen performance, grebehaviors green attitude, and green competendies.
absence oGreen HRM practices, it is difficult to create and maintain sustainable environmental
performance in an organizati.

7) In other words, convertingmiereHRM function in Green HRM functions will reduce negative
environmental impacts of tr@rganizationand improve the positive impactdencewe are sure
by understanding the scope and depthGoéen HRM practicesorganizationswill have a
capability of performing in more environmentally friendly manner than ever before

Conclusion

Green color signifies peace, growth, greenery & definitely in fashion these days as
organizations today are realizing the fact that going green is not only noble and a responsible
thing to be done but can also be upright for the community image abrtanization. Sp
herewith we suggest thatrgarzation across the world should take care that each function of
HRM must convert into Green orderto help environment anglstainability. Lastbut not the
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least, Green Human Resource Management has significant opportunity to contribute to the
organizal RQYVY JUHHQ PRY HRmpQiant Pol@ Gn 8rEhDsing, facilitating, and
motivating employees for taking up green practicegfeener business.
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ABSTRACT

Consumer purchase decision making research is always a very attractive field for the researchers
working in the field of consumer research. These researches not only pratstansve
understanding of the consumer characteristics and help the marketers in formulating better
strategies. The present study deals withdieisionmakingaspects of the consumer behaviour.
Consumers show the different styles of their behavioutemniaking their purchase decision.

The study focuses on the apparel purchase behaviour gfotirey consumersf India. The
concept ofyoung consumerbas emerged as a dignified social class in the last decade as a
consequence of the development and madation. In India today, thgoung consumerkave

become the focus for all the stakeholders in the economy and their choice of apparel shows their
economic and social status and influences their lifestyles. This study is based on the primary data
which wascollected from collegéhrough aseltadministeredjuestionnaire. This study also tries

to validate the CSI Scale of Sproles and Kendall (1986). The study shows the different styles of
the purchase decisions amoygung consumeri India and discussed abt them in detail.
Further a Confirmatory Factor Analysis approach is used to understand the shopping behaviour
of young consumers

Key Word: Decision Making Stylesyoung consumetsCS|, CFA

Introduction :

The natural determinants of how and why indigiubuy has been a subject of study and
directing examination for a long time, since typologies of shopping styles were created. These
investigations have been effective up to a degree that a few buyers show steady shopping
directions that can be oppositetontradicted to one another, for instance, the utilitarian
customer versus the recreational customer.
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In India the geographical and demographical classification is very much diverse in nature. By
that the needs and preferences of the consumers fromiffeeert part of the nations are
different. Their lifestyles, Psychology, decision characteristics are not same for everybody.
Hence the results of one study cannot be applied for other areas easily or we can say that
generalization of any study relatedthvthe consumer is quite difficult. In this study we are
focusing on the study of consumers of U.P. especially on their decision making styles for
purchasing goods and services.

The population of U.P. is 200 million presently and it has-sirth populaton of the overall

nation so the study can give us some inputs which can be applicable for the larger segment of the
nation and give a lead to further studies regional wise not only in Uttar Pradesh but in the rest of
the States of India for drawing an hitlia pattern of Purchase Decision Making Styles of Young
Consumers.

The present study dealvith apparel purchaseecisions ofyoung consumersf the Lucknow

city a million capital cityof Uttar Pradesh where the urban population is more than 10 lakhs.
Apparels constitute the larger segment in the-arablesof the daily of the consumer3he
purchase behaviour of the consumer regarding the apparel is not static but it keeps on changing
with the changing patterns of tHeQ G L Y Ickarati€diati§isThe influence of the gender on the
different shopping styles is also studied in this research.

Literature Review:

Consumer Decision Making

Consumer decisiemaking is defined as the behaviour patterns of consumers that precede,
determine and follow the deaisi making process for the acquisition of need satisfying products,
ideas or services (Du Plessis & Rousseau, 1999). During the consumer deakiag process,

not only do consumers make decisions regarding which brand options to choose but they also
decde what quantity of the good to purchase. Consumers make decisions in order to reach their
goals, which include making the best choice among alternative possibilities, reducing the effort
in making the decision, minimizing negative emotions, and maximiniaeability to justify the
decision. In summary, consumer decisimaking is a constructive process (Mowen & Minor,
2006).

Consumer Decision Making Process:

7KH UHFHQW VWXGLHV VLIJQLILHG WKDW DV FRQVXPHUfV SL
changng, marketers, retailers, and other stakeholders need to have a comprehensive knowledge
of the consumer decisiemaking process and the entire purchase process not only just the
purchase decision (Schiffman & Kannuk, 2007:526). The consumers show tlaionari
regarding their undergoing purchase decision process. A review of the literature in the purchase
decisionmaking process is provided in order to facilitate comparisons in an attempt to find
common ground. Later in the model of consumer decisionngghiovides an overview of the
consumer decisiemaking process within the context of various factors that may influence the
purchase process.
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Consumer Decision Making Styles

Decisionmaking style refers to a mental orientation describing how a consumer makes choices
(Durvasula et al. 1993). Sproles and Kendall (198&)e defined it as "a mental orientation
characterizing a consumer's approach to making choices.”" As it has cognitive and affective
characteristics, it is a basic consumer personality (Sproles and Kendall 1986). According to
Sproles and Kendall (1986),almesearch on consumgecision making styles can be categorized

into three main approaches: then psychographic or life style approach (Wells 1974; Lastovicka
1982), the consumer typology approach (Stone 1954; Stephenson and Willett 1969; Darden and
Ashton 1974; Moschis 1976), and the consumer characteristics approach (Sproles 1985;
Westbrook and Black 1985; Sproles and Kendall 1986; Sproles and Sproles 1990; Walsh et al.
2001). Lysonksi et al. (1996) indicated that among these three approaches, the consume
characteristics approach seemed to be the most powerful and explanatory as it focused on the
mental orientation of consumers in making decisions. Thus degisatkemg styles can be
GHWHUPLQHG E\ LGHQWLI\LQJ WKH FRQV X&aeéldedisionsHIQtHiE DO R U
context, Sproles (1985) and Sproles and Kendall (1986) have been the pioneers in developing
and testing Consumer Styles Inventory (CSI). Sproles (1985), on the basis of his review of
previous literature, identified 50 items relat8ddR FRQVXPHUVY FRIJQLWLYH DQG D
towards shopping activities. Sproles and Kendall (1986) further refined this inventory and
accordingly developed a more refined scale consisting of 40 items.

The Consumer Style Inventory (CSI), that theyealeped, consisted of eight consumer decision
making style characteristics, these characteristics dnaeh -

Perfectionism or higlguality consciousnesgharacteristic that measures the degree to which a
consumer searches carefully and systematidatlyhe highest or very best quality in products.

Brand consciousnesssHDVXUHY D FRQVXPHUYY RULHQWDWLRQ WR EX\
known brands in the belief that the higher price of a product is an indicator of better quality.
Noveltyfashion consciousnesscharacteristic that identifies consumers who like new and
innovative products and gain excitement from seeking out new things.

Recreational, hedonistic consciousnesisaracteristic measuring the degree to which consumer
finds shopping a phsant activity and shops just for the fun of it.

SULFH FRQVFLRXo PIRQGI\FYDIOXES L QJ - FARcQavaete fisticdg iifyikg

those consumers who have a high consciousness of sale prices and lower prices in general.
ImpulsivenessA characteistic that identifies those consumers who tend to buy on the spur of
PRPHQW DQG DSSHDU WR EH XQPLQGIXO RI WKH DPRXQW WKH
Confused by over choicé characteristic identifying those consumers who perceive too many
brands andtores from which to choose, and thus experience an information overload.

Habitual, brandloyal- A characteristic indicating consumers who have favorite brands and
stores, who have formed habits in choosing these repetitively.

The CSI has pointed towardsnaw direction in the consumer decisioraking research. The

CSI provides a good base for additional comparative work as it is a robust questionnaire and it
can be used to compare the results with prior research (Sproles and Kendall 1986; Hafstrom et al.
1992; Durvasula et al. 1993; Lysonski et al. 1996; Fan and Xiao 1998; Mitchell and Bates 1998;
Walsh et al. 2001).

Young Consumers at a glance:
Youngadult consumers provide an interesting topic for the consumer research for at least four
reasons (Grant anWaite 2003). First, at the period of transition from adolescence to early
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adulthood, the young people seek to establish their own individual personas and form behaviour
patterns, attitudes, and values, hence their own consumption patterns. They mhksgsuta

define themselves and to create an identity of their own making (Holbrook and Schindler, 1989).
obQ\ RI WKHVH SDWWHUQV DUH FDUULHG ZHOO LQWR LQGLY
young people are able to influence the purchase andiaeonaking of others (Grant and Waite
2003). Thirdly, they act as a change agent by influencing society and culture (Leslie et al., 2001).
And finally, from a marketing perspective, young adults are recognized as a specialized market
segment that forms powerful consumer spending group in their own way (Moschis, 1987,
Grant and Waite 2003). In our study we have takerythng consumerfom 18 years to 32

years. This age group is further divided into 3 sub groups. These @2 2327, and 2832
yearsrespectively. These groups cover floeing consumer® urban cities at large and these are

the true representation of the urbgung consumersrhese age groups are previously taken as
young consumeris different study worldwide.

Research Methods
Objedives of the study
1- To explore the different decision making styles of young consumers with respect to their
apparel purchase
2- To validate the CSI (Consumer Style Invenjosgale for the young consumensth
respect to their apparel purchase.

The above thee are the main objectives of this research by the validation of the CSI scale is the
main objective of this research paper which fix the important shopping styles regarding the
apparel purchase of the young consumers across city of Lucknow.

Research Desigand Construct Developmenthe present study is exploratory in nature where
the researcher has tried to find out the various decision making styles of apparel purchase by
young consumers. And in the second phase of the study the confirmatory appfolatves to
validate the CSI scale. The study started with the original 8 factor model of Sproles and Kendall
(1986) which includes the factors Quality Consciousness, Brand Consciousness, Price
Consciousness, Impulsiveness, Hedonic Recreational consum&r Brand/ $ore loyalty,
Novelty or Fashion Consciousness and confused byahace consumerd his study will try

to validate this scale by using the structural equation modatidgestablishing the various fit of

the scale.

Scaledevelopmet

The daa is collected by adoptingurvey method by the seddministered questionnair@he
guestionnaire has two sections, le ffirst sections the demographic indicators like their gender,
age group, marital status, education, occupation and their appargirghcgpending and
frequency were askedh the second section the CSI (Consumer Style Inventory) scale is used to
measure the responses of the young consumers regarding their apparel purchase across Lucknow
City. The CSI scale is originally developed by tBproles and Kendall (1986) which contains 40
items on the decision making styles of the young college going students ofituS&. present
guestionnairghe 40 items were asked mainly to the college going students of the Lucknow city
to know their decisn making styles regarding apparel purchase.

Sampling and Data Collection

The population for this study was tiieung consumersf Lucknow, the capital of Uttar Pradesh.
Uttar Pradesh is the largest state of India in terms of population (Census: PB&é1jity of
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Lucknow has close to 3 million urbgopulationsin which half of the population belongs to the
category which has been chosen for the study.

The University students were the target sample for the present study. The proportionate sample
from the three faculties Art, Commerce and Science were chosen and a total 390 respondents
were contacted. Out of which the responses of 375 respondents were complete and useful for the
present study. Then the final sample size for this study is 375.

Data Analysis and Interpretations:
Demographic Profile of the Respondenihe following table discusseshe demographic
indicators of the respondents of the present study:

Demographic category Frequency Percentage
Indicators
Gender Male 268 715
Female 107 28.5
Total 375 100
Age-group in years | 1822 129 34.4
23-27 191 50.9
2832 55 14.7
Total 375 100
Marital Status Single 324 86.4
Married 38 10.1
In a relationship 13 3.5
Total 375 100
Education level Senior Secondary 2 5
Graduation 114 30.4
Post Graduation 234 62.4
Ph. D. and aba 25 6.7
Total 375 100
Occupation Private sector 48 12.8
Public Sector 8 2.1
Self employed 26 6.9
Students 287 76.5
Others 6 1.6
Total 375 100
Income (in Rs.) Lessthan 10,000 219 58.4
10,00620,000 83 22.1
20,00030,000 52 13.9
30,00040,000 15 4.0
40,000above 6 1.6
Total 375 100
Frequency fon Less than once 101 26.9
shopping in a month | once 127 33.9
Twice 104 27.7
Thrice 23 6.1
Four or more 20 5.3
Total 375 100
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Accompanying at th¢ None 55 14.7

time of  appare| Friend 182 48.5

shopping Family menber 116 30.9
Boy/Girl Friend 16 4.3
Others 6 1.6
Total 375 100

Average amoun| Less than 1000 109 29.1

spend on apparels in| 10002000 138 36.8

month in Rs. 20063000 73 19.5
30004000 30 8.0
More than 4000 25 6.7
Total 375 100

In this study where gender is to lmonsidered

comprised of both the gender male and fentmie the percentage of male is higher than the
female. The ages of the respondents were categorized into 3 categories but gtevage B3

27 years is dominating in this sample having more 50 % stake. The most of the respondents of
the study were the college going students so the majority of them were unmarried having post
graduate qualifications are pursuing their Ph.D. from diffeldepartments. The main source of
income was the scholarships or the pocket money which they are getting from their families. It is

good for the marketers that the youngnsumers of Lucknow city have measurabfgarel

an important demographic factor, the data

shopping patterns and their sperglreasonable amounts for their apparel purchasing.

Results of Exploratory Factor Analysis:

Total Variance Explained

Extraction Sums d Rotation Sums of Squarg
Initial Eigen values Squared Loadings Loadings
% of % of % of

Compo Varianc | Cumulat Varianc | Cumulat Varianc | Cumulat
nent |Total|e ive % |[Total |e ive % |[Total |e ive %
1 7.536|18.841 |18.841 |7.536 (18.841 |18.841 (2.957|7.394 |7.394
2 3.147|7.868 |[26.708 |3.147 [7.868 |26.708 (2.868|7.169 |14.563
3 2.612|6.529 |33.237 |2.612 |[6.529 |33.237 |2.823|7.058 |21.621
4 1.748/4.371 |37.608 (1.748 |4.371 ([37.608 |2.743 (6.857 |[28.477
5 1.485|3.712 |41.320 (1.485|3.712 (41.320 |2.700 (6.749 |[35.227
6 1.425|3.564 |44.883 (1.425|3.564 (44.883 |2.332(5.831 [41.057
7 1.317|3.292 |48.176 (1.317 |3.292 (48.176 |2.154 (5.384 |[46.441
8 1.238|3.094 |51.270 (1.238 |3.094 (51.270 |1.931 (4.828 |[51.270
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Factors and the items und
each factor

Factor Loadings

Reliability
Analysis
&URQEDFK
of Factor

Confused by overchoice
consumers

There are so many brands
choose fron that | often fee
confused

6RPHWLPHY LWYYV
which store to shop
The more | learn aboy
apparels, the harder it seems
choose the best
At the information | get or
different products confuses mg

732

713

.689

.613

765

Hedonistic/Recreational
Consumers

Shopping for apparel is not
pleasant activity to me
Shopping apparel in sto
wastes my time

$ SURGXFW GRH¥
perfect, or the best, to satisfy

122

.684

.554

.640

Quiality Conscious Consumers
In general, | try to pichase the
best overall quality apparel
When it comes to purchasir]
apparel. | try to get the best
perfect choice

Getting very good quality i
important to me

| make a special effort t
choose the very best quali
apparel

.824

.818

77

542

791

Novelty-Fashion conscious
consumers

| keep my wardrobe, u-date

741

.658
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with the changing fashion
| usually have one or mor
outfits of the very newest style
Fashionable, attractive stylin
is very important for me
,2WIV IXQ WR SXU
exciting appare

.678

.652

.592

Brand- conscious Consumers
The more expensive brands
apparel are usually purchas
by choice

The well known brands ¢
apparel are best for me

Nice departments anspecialty
stores offer me the best appar
| prefer purclasing the bes
selling brands of apparel
The most advertised brands ¢
usually very good choices

.687

.593

.535

511

.500

.701

Brand-loyal/habitual
Consumers

Once | find a brand of appare
like, | stick to it

| have favourite brands
purchasever and over

711

.583

.667

Impulsive consumers

| carefully watch how much
spend on apparels

| take the time to shop appat
carefully for best buys

-.768

-.702

.646

The KMO measure of the sampling adequacy is .840 for the present data setswaigbod

VWDWLVWLFDO OLPLW

+DLU HW DO

sphericity is also significant to perform the factor analysis.

WR UXQ WKH

Thetables showthe results of the factor analysis on the present data setafihgax rotation on

IDFWR

the Principal Component Analysis is performed for the analysis. The objective of the study to

validate the 8 factor model of the Sproles and Kendall so the factors were restricted to 8 only.

The Eigen values for the different factorene from 7.536 to 1.238 and all the factors which had

more than 1 Eigen value were considered to the independent factor for the study.
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The above matrix explains more than 50% of variances which are above than the acceptable
limits so this is an appropriattable of the factor extraction for the present study. Thia&or

had only one item so that was discarded at the time of naming of factors for furthén shedy
above factor loading matrix all the factor loadings are higher than the .5 which psadudedimit

for a items to be included under any factor. In the terms of reliability analysealpha values

are higher than .6 which is alsovery good statistito be noted means the items under each
factor have a good internal consistency.

Confirmatory Factor Analysis

Further the confirmatory analysis is performed through structural equation modeling to test the
validity of the CSI scale. In this the researcher considered 7 factor model for the model testing.

These 7 factors have included 24eunder them.

Model Fit Statistics:

Model NPAR CMIN DF P CMIN/DF
Default model 75 375.914 225 .000 1.671
Saturated model 300 .000 0
Independence modq 24 2540.111 276 .000 9.203
Model RMR GFI AGFl PGFI
Default model .060 .923 .897 .692
Saturatd model .000 1.000
Independence modgq .223 .503 .460 .463

NFI RFI  IFI TLI
Model Deltal rhol Delta2 rho2 CFl
Default model .852 .818 .935 918 .933
Saturated model 1.000 1.000 1.000
Independence modg .000 .000 .000 .000 .000
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RMSEA

Model RMSEA LO90 HI90 PCLOSE

Default model .042 .035 .050 .956

Independence modg .148 143 153  .000

The Confirmatory Model of the Decision Making Styles with standardized factor loadings
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The above tables clearly show the model fit of the proposed 7 factam@®d! with 24 items.

The indicators of a good model fits are CMIN/DF which shoelddss than 3 (Hair et al., 2012

in this case it is 1.671. The values of GFI, AGFI AND CFI should batgrehan .90 (Hair et al.,

2012 for a good model fit. In this seilt these are .923, .897 and .933 respectively which shows

a good model fit for CSI scale. The RMSEA value is .042 which is less than .Omdilsate
towards a good model fit.

Reliability and Validity of performed CFA

The composite reliability of allne factors are more than .70 which is a good indicator of the
internal casistency and good reliability. The rest of the measures of the validity are also
significant in nature. The AVE value for all seven factors are close or more than .50 and these all
AVE are greater than MSV and ASV values which show the discriminant validity and
convergent validity measures are good for the present model.
Factors CR AVE | MSV | ASV
impulsive 0.782| 0.530(| 0.200| 0.095
confused 0.745| 0.502| 0.191| 0.124

recreational | 0.758| 0.507 | 0.158| 0.068

Quality 0.804| 0.515| 0.092| 0.066
novelty- 0.734| 0.505| 0.291| 0.114
fashion

brand- 0.700| 0.520| 0.404| 0.200
conscious

brand-loyal | 0.769| 0.543| 0.404| 0.188

Conclusionand Implications-

The first objective of this study was to explore thestoner decision styles of young consumers

in India. There are seven decision making styles are found footineg consumersf Lucknow.
These are Confused by ow&mnoice consumers, Hedonic/Recreational consum@rslity
Conscious consumers, Novefgshion conscious consumers, Brand conscious consumers,
Brand/store loyal consumers and impulsive consumers. These styles are mainly common from
the other similar studies bthe price cascious consumer decision style is pogvalent in the
young consumersf this population Further by the confirmatory factor analysis these 7 factors
model of the CSI scale is further validatied the Consumer Style Inventory Scale (CSI) for the
young F R Q V X gamhpleg] Yhe model fit of the present CSI model is also very fpwdtde valid
model. The validity and the reliability of the proposed scale is also very high which implicates
the internal consistency of the items very well.
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Abstract:

The digital payment system has grown progressively more from last ten years because of the rising
demand of internédbased banking and shopping. As the world is progressing along with technology
development, we can see the growth of electrpajenent systems and payment processing devices. As
this increase, develop, and endow with ever more safe online payment transactions the proportion of
check and cash transactions will shrink in near future.

Demonetization in India gave rise to digital paymh system. It was already there in the market but came

in focus during demonetization. Current study makes and attempts to study the extent at which digital
SD\PHQW V\VWHP KDYH WKH LPSDFW RQ XUEDQ FRQVXPHUTV ILQL
Maharashtra customers only. Hypotheses were formulated and tested using Hypothesis testing.

Key Words:- Digital payment, Demonetization, Financial transactions, Payment applications, Internet
based banking etc.

1. Introduction: -

An efficient paymentsystem reduces the cost of exchanging goods and services, and is
necessary to the smooth execution of various markets, especially interbank, money and
capital markets. A frail payment system on the other hand may rigorously impede the
strength and developmtal power of an economy; its failures can result in unproductive use
of economic assets, unequal rsharing among agents, tangible losses for participants, and
loss of assurance in the financial system

,QGLDTV 3D\PHQW 6\VWHPV Ddfdl, BalfeadXdduihe arw! Rechrel. Théd VR X U
payment and settlement systems are also sufficiently in harnteoyn last ten yeara

number of innovations have taken placebanking and itgpaymentssystem. These have

changed and inventegayment processes andacied the retail payments situation by
motivating users in their selecticof payment instruments. Thénnovations and changes

have minimizedcosts and have enlarged social welfare.

$IWHU WKH GHPRQHWL]DWLRQ UHWDLO FR&3¥WYeeR eharfed W UD Q)
especially in urban consumers. Cashless as well plastic cashless payment system arrived in
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India. In this research paper attempt has been made to understand the impact of digital
payment on the consumers with reference to Maharashti@oerst

Need and Importance of the study

A Digital payment system is a way of doitgansactions or paying fgoroducts and

services through an eleotric medium, without the use afashor other mode of

transactions In other words it is called aan eletronic payment system or online
payment system. Read on to learn more.

Objective of the Study-

To understandrends in digital paymentsy/stems

To analyse the growth in electronic paymsystem.

To identify the impact of digitghayment system on custens point of view

To identify the impact of advanced electronic payment system on Indian banking
sector.

To find out the benefits of digital payment systems for customers.

To find out the challenges in front of electronic/digital payment systems.

To study the awareness and usage of electronic payment systems among customers.
To study uses pattern of different electronic payment application and motives behind
that.

N S

© NG

Hypothesis:-
H1:- 32FFXSDWLRQ DQG 8VDJH RodSxkePpasgiVEly\conadtH B8 YV 0

H2: 38VDJH Rl GLJLWDO SD\PHQW PRGHV SURYLGHV EHWWH
Scope:-

Current study will consider geographical scope and functional scope.

Geographical scope- Study will be conducted in Maharashtra which includes urban
areas.Specifically data wil be collected from the consumers residing in Pune, Nagpur,
Amaravati, Nashik, Solapur, Aurangabad, Nanded, Kolhapur, Thane and Mumbai.

Functional Scope:- Indian banking sector withessed considerable changes in the recent past
when cosidered to past two decades. This is because of much financial innovation in the
sector and across the sector. This study @rnlisage on the recent innovations with the
technolgical advancements in the case of digital payments in India andasgéiss the
advantage of et#gronic payments and benefits.
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Study will also have the scope to understand the impact of advancement in electronic
payment system on banking sector along with end user i.e. customers.

2. Literature Review:-

From being basicallpcashREVHVVHG HFRQRP\ ,QGLDYV GhuiiLWDO SI
interesting It is driven by progressive regulatory policiasd continuous rise inse of

mobile internet, Indiartraditional payment industry is going through a transformational

phase. hie coming five years will withess a completew way of how money is moved

in the Indian economy.

Digital transactions are highly beneficial to the customers and banks need to create
awareness of it among the customers. (Vidyashree & Pralhad, ZDi&)first ever
internet banking services known as Homelink was establishedby Bank of Scotland in
1983. However, it was ICICI Bank in early 1997 that broughtthe phenomenon of internet
banking inIndia. Oimpy Handaa Gaurav Sehrawat,20If)e study observed thatdia
havinghigh score in using mobile for payment systemencompared to other countries

in the world. As per the statistics, excluding voicemessages, most of the mobile owners
turn to their mobile phones for bill payments,bank transactions and fargsafiia new
accounttET 2012).The Indian fintech software market is forecasted to touch USD 2.4
billion by 2020 from a current USD 1.2 billion,as per NASSCOKPMG & Nasscom
REPORT).There are a numerous number of benefits because of cashlelextoonic
payments. It drives economic growth,increases financial inclusion, reduces the shadow
economy, and enables digital commerféinod Kumal). Information technology has
played a key role in financial inclusion. Technology has enabled moreeffelcter

cost and redime delivery of financial services. Younger people are rapid
technologyadopter, whose use of the Internet and mobile phones is growing. The sinking
cost of Internet access hasfacilitated the adoption of digital technologies. Thatdata

2013 was double than what it was in 20XBr. Vrajlal Sapovadip The Govt. of India,

soon after demonetisation, came up with the UPI based BHIM app on December 30,
2018. This facilitated @ayments directly through the banks as a part of the
demonetization of Indian currency notes which drove towards cashless transactions. The
faith of people in this app led to an increase in UPI based transactions so much so that an
AGR of 600% was realised in the December 2Q18alia Shirin). Online shoppig,
payment of utility bills (like electricity, mobile bills, water bills, etc.) and movie tickets
are the three things that an Indian user primarily pays for through digital pla&form.
LOQWHUHVWLQJ DQJOH WR ,QGLDYV GLtblbe&/dainS&\yYH QW V'V
micro transactions (tractions of value lower than Rs 100). In fact, 50% of gerson
merchant transactions are to be urlerl00, says the GoogBCG report. Alternate
digital payment instruments like digital wallets, UPI, payment bamharat QR are
expected to grow fiercely and estimated to double their contribution to 30 per cent in the
digital payment industry.
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Mobile/Digital wallets: The digital payment industry growth will be led by the
digital/mobile wallets. According to the GaJHPLQLYV :RUOG 3D\PHQW 5HS
wallets will witness a compound annual growth rate (CAGR) of 148 per cent over the

next five years and will be $4.4 billion by 2022. The digital wallets are also supposed to
outshine UPI(IBEF 2019)

3. Research Methodobgy:-

Research Design:

Research design will be of Descriptive research de$dgscriptive research is used to
describe characteristics of a population or phenomenon being stétisdarcher will
study and describe the characteristics of digital payment system, its impact and
challenges before electronic payment systems by collecting the primary as well as
secondary data.

Data Sources-
Primary Data: -

Primary data will be collectedy using structured questionnaire. Questionnaire designed
on the basis of objectives and hypothesis of the study. Questionnaire distributed amongst
the customers in urban area of Maharashtra.

Secondary Data:

Secondary data collected and analyzed fromioua sources. Banks websites, Bank
reports, RBI Bulletins, earlier research reports and thesis, news papers and magazines
will be the sources of secondary data.

Sampling Design=
Sample Size: Customers:- 250 Customers

Sampling Technique:- Area Samplingised to collect the information. Areas decided on
the regional basis of Maharashtra. From each region two cities were taken to approach
the respondents.
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4. Data Analysis:

1. Demographics
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Vol-40-I1ssue-27-February-2020

Sr. No. Factor Frequency
Male 173
! Gender Female 87
Below 20 37
20-30 83
2 Age 3040 76
40-50 43
50 and above 11
Student 32
. Farmer 21
3 Occupation Service 143
Businessman 54
Below 1 Lakh 37
1-3 Lakhs 137
4 Income 3-5 Lakhs 42
5-7 Lakhs 32
7 Lakhs and above 2

From the above table it hdaseen observed that the survey was dominated by male
respondents as compare to female respondents as out of 250 respondents 173 were male
and 87 were female. Most of the respondents were observed from younger age as around
200 respondents were udder thee agyoup of 40 years. Respondents occupation was
reveal that most of the respondents were from service category followed by businessman,
students and farmers. In Income category near half of the population was belong to the
income group of 1 to 3 lakhs,limwed by the income group 3 to 5 lakhs, 1 to 3 lakhs, 5

to 7 lakhs and only two respondemtsre from more than 7 lakhs etc

1. Usage of UPI Payment Gateway

Sr. No. Name of Payment Gateway Frequency
1 Bhim 136
2 Paytm 178
3 Google Pay 165
4 Amazon Pay 34
5 Phone Pay 165
6 Other 76
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From the table it has been observed that most of the respondents are using either
any one UPI payment application in their cell phone. It is lead by Paytm and
Google pay followed by BHIM, Phone pay and otherrpagt applications.

2. One-:D\ $129% DQDO\WVLV EHWZHHQ UHVSRQGHQWYfV RFFXSI

different payment systems/modes.

+ B32FFXSDWLRQ DQG 8VDJH RI SD\PHQW V\VWHPV ORGHV D

Awareness of Technological F value P value
payment systems
Debit Card 3.386 .002*
Credit Card .640 573
ECS Debit/Credit 1.768 .0540
NEFT 8.657 .000*
IMPS 11.672 .000*
RTGS 1.864 .034

One way ANOVA was tested run to identify the relation between respondents occupation
along with usage of differemtayment systems. Here almost all the possible modes of
payment transactions were included. It has been observed from the above data that usage
of NEFT and IMPS are heavy among the respondents followed by usage of debit card for
swipe. Hence it shows the@gitive relation between both the factors therefore Hypothesis

is accepted.
2-38VDJH RI GLJLWDO SD\PHQW PRGHYV SURYLGHV EHWWHU |

Test:- Chi-Square test

Sr. Benefits P-Value
No.
1 Saves Time 0.000
2 Usage of Digital payment | Safe and Secure 0.042
3 systems User Friendly 0.002
4 Highly Reliable 0.047
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5 Comfort and Convenient 0.001
Accessibility 0.032
7 Instant Acknowledgement 0.000

Above table shows that all the benefits of received by the respondents due to usage of
digital payment systems shows positive correlation with the usage of digital payment as
p-value of all the benefits is less than 0.05. Hence it favours the given hypothesis.
7TKHUHIRUH WKH K\SRWKHVLV L H 38VDJH RI GfitsstoWDO SD'
WKH XVHUV® LV DFFHSWHG

Result and Discussiory

From the responses of the respondents and data analysis it has been observed that there is

D JUHDW DQG SRVLWLYH LPSDFW RI GLJLWDO SD\PHQ
transactions. Now in Maharasatcustomers are using payment applications for most of

the transactions rather than using credit cards, debit cards orSpesially the
transactions up to rupees 2000 to 3000, customers are preferring digital payment
applications. Bhim, Paytm, Google ypare some of the popular payment applications

among the customers. Though there are numerous advantages of digital payment systems,

still there are some concerns like security, safety in transactions. Age, occupation and
education were some demographictéais which have impact on intention to use digital

payment applications for financial transactions.

Conclusion-

Study concludes that demographic factors specially occupationeduodation of the
customers ispositively correlated with the use of digital payment applications. Digital
payment provides many advantages over the traditional payment systems. Easy transactions,
convenience, acknowledgement of transactions, user friendly, accessibility, highlyereliab
were the benefits observed through the data collection. Overall digital payment system got a
momentum especially demonetization occurred in India. It will enlarge its scope in coming
future time.
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The study on CSR activities performed inAsian Paints in India: A

comparative study
Prof. Rosy Kalia*(Assistant Professor, SKN Sinhgad School of Business Management)
Prof. Lata Bajare*}{Assistant Professor, SKN Sinhgad School of Business Management)

Abstrct:

Corporate social responsibility (CSR) issabject which has gained importana@ter many
multinational corporations formed the term stakeholders, meaning those on whom organization
activities have an impact. Firmsre increasingly evaluating outcomes not by conventional
financial measures as a means to ensure positive public relations and strengthen stakeholders
trust. This paper is an attempt to highlight the fundamentals of CSR and specifically discuss a
case ofAsian Paints Ltd. With regard to CSR compliances, Asian Paints Ltd. aims to be a
forerunner of inspiring décor to actively empower customers to create their dream home by
SDLOWLQJ LW LQ GLIIHUHQW VKDGHV $VLD G02anipgnissby LQF O X
JRUEHYV ,QGLD FRQWLQXRXV WR EH $VLDYV UG ODUJHVW SD
exist socio economic disparity and wide income gap among sections of people there is a dire
need that these giant sized corporations dischhggedthical duties towards country so as Asian

Paints. Keywords: Corporate Social Responsibility, Sustainability, government, NGOSs,
manufacturing plants

Keywords: Corporate social responsibility (CSAaint Industry.

1. Introduction and Conceptual Backgound

Corporate Social Responsibility (CSR) assumes significance as it peomiganieso
engage in projects or programs related to activities related to social welfare and improvement
enlisted under the terms of Companies Act, 2013.

The term Corporaté&ocial Responsibility or CSR has been defined as under, but is not

limited to:

x Projects or programs with reference to activities that are specified in the Schedule; or

x Projects or programs related to activities undertaken by the Board in pursuance of
recanmendations of the CSR Committee according to the declared CSR policy subject to
the condition that such policy covers subjects explained in the Schedule.

The following activities can be performed bg@mpany to accomplish its CSR obligations:
x Eradicatig extreme hunger and poverty
x Promotion of education
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Promoting gender equality and empowering women

Reducing child mortality

Improving maternal health

Combating human immunodeficiency virus, acquired, immune deficiency syndrome,
malaria and other diseases

Ensuring environmental sustainability,

Employment enhancing vocational skills, social business projects
&GRQWULEXWLRQ WR WKH 3ULPH OLQLVWHUYfV 1DWLRQDO ¢
Central Government or the State Governments for ssmimomicdevelopment, and

x Relief and funds for the welfare of the Scheduled Castes, the Scheduled Tribes, other
backward classes, minorities and women and such other matters as may be prescribed.

X X X X

xX X

2. Literature Review

Corporate Social Responsibility in India

Corporae Social Responsibility is required for all companies viz. private limited company,
limited company. The following companies are necessary to constitute a CSR committee:

x Companies with a net worth of Rs. 500 crores or greater, or

x Companies with a turnoverf Rs. 1000 crores or greater, or

x Companies with a net profit of Rs. 5 crores or greater.

If any of the above financial strength criteria are met, the Corporate Social Responsibility
(CSR) provisions and related rules will be applicable to the com@dm®se companies are
required to form a CSR committee consisting of its directors. This committee oversees the
entire CSR activities of the Company.

3. Research Methodology

/ILWHUDWXUH UHYLHZ UHJDUGLQJ WKH FRQFHSW RI &65 DC
been done. For the purpose of this study secondary data was used from various books,
QHZVSDSHUV &65 UHSRUWYV DQG RWKHU GDWD DYDLODEOH

4. Objectives

1. To study the various aspects of corporate social responsibility.

2. To highlight the various activities implemented by Paint Industry to discharge its
social responsibility.

3. To assess the performance of Paint Industry in context of social responsibility
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5. Asian Paints Limited (Company Profile)

Asian Paints Limited is an Indian multinational company headquartered in Mumbai,
Maharashtra. Since its foundation in 1942 as a partnership firm of four partners, the company
has established itself as India's leading and Asia's third largest paint manofacbmpany.

The company has operations in 16 countries globally with consumers servicing facilities in
60 countries through its subsidiaries Berger International (Singapore), Apco Coatings (Fiji),
SCIB Paints (Egypt) Taubmans (Fiji), Causeway Paints (&nka) and Kadisco (Africa).

Asian Paints also operates through PPG Asian Paints Pvt. Ltd. (50:50 JV between Asian
Paints and PPG Inc, USA). Vertical integration has seen the company diversify into chemical
products such as Phthalic anhydride and peyitadiol, which are used in paint
manufacturing. In order to enter into home décor and home fittings the company acquired
51% stake in Sleek group, kitchen solution provider in August 2013. In 2017 Sleek became
wholly owned subsidiary of the company. AsiBaints also acquired Ess Ess Bathroom
products Pvt. Ltd. in 2014. The company has also announced setting up of two Greenfield
facilities in Vishakhapatnam and Mysuru with capacities of 3,00,000 KL per annum. These
large plants would give the capabilitynmanufacture paints at lowest cost in future.

6. Corporate Social Responsibility in Asian Paints Ltd.

CSR Policy focuses on four thrust areas

x Education
In education the company aspires to improve and facilitate the literacy levels in various
sections of thesociety by not only limiting to developing infrastructure for educational
centers but also conducting educational programmes and livelihood enhancement
projects. The company not only socializes the importance of education among children
and community leasts but also grants scholarship for higher education.

x Skills Development
Asian paints Ltd. also works at enhancing employable skills and knowledge of workforce
VR DV WR HQDEOH WKH \RXWK WR FRQWULEXWH WR ,QGL
building a talent pipeline that can be fostered along its values. The company also
provides great learning opportunities and career development platforms to its employees.
7KH RUJDQL]DWLRQ WDSV WDOHQWYV IURP FRX@aANU\TV E
employees by nurturing a culture of commitment and developrimatithcare/Hygiene
andWater Management

X Healthcare and Hygiene
' LWK JURZLQJ SRSXODWLRQ KHDOWKFDUH DQG K\JLHQH
agenda. The company thus focuses on promoting primary health care services through
diagnosis and treatment, building awareness about sanitation and providing monetary
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support, setting of rehabilitationenters medical camps, and creating aes@ss through
various programs.

X Water management
In a country like India, water scarcity continues to be a serious problem affecting the
livelihoods, food security and local soeoonomic development. Asian Paints Ltd. being
a paint manufacturing company is conscious of scarcity of this precious resource and
makes efforts taptimize water consumption. Company's approach includes providing
support and infrastructure at each stage of water conservation, preservation, water
recharge and waste water treatment.

Education
Water Skills
management Development
Healthcare
&
Hygiene

Fig: Corporate Social Responsibility in AsianPaints Ltd
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Ethical climate in Organizations: A review of Literature
Dr. Manisha Paliwal

Professor and HoC, Centre for Gender Studies & Cooperative Management,
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Prapti Dhanshetti

Assistant Professof.K.N. Sinhgad School of Business Management (Pune)

Abstract:

Purpose: The purpose of the paper is to know dimensions of Ethical Climate and its effects on

Job satisfaction and Organizational Commitment of employees in various organizations.

Design/methodology Present study is review and analysis of literature to knowftbet® of
Ethical Climate.

Findings:

1. In most of the organizations egoist ethical climate is negatively related to job satisfaction
while Benevolent and principled Ethical climate is positively related to job satisfaction.

2. Ethical climatehas no impact osatisfaction with pay

3. Ethical Climate is related to Job satisfaction which in turn leads to Organizational
Commitment.

4. Female employees hawaore job satisfaction as compared to male.

Practical Implication: This study provides insights that would help theanagers of
organizations to focus on specific Ethical Climate dimension or different dimensions that will

help them to increase job satisfaction and commitment of employees towards organization.

Keywords: Ethical Climate, Job satisfaction, OrganizaticGammitment
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Paper Type Research paper

Introduction:

Climate and Cultte are often used as synonyrhat are two different concept®rganizational

culture is defined asinderlying beliefs assumptions, values, the ways of interacting that
contribute tothe unique social & psychological environment of an organiza@wganizational

climate is definedas howorganizational members perceive and make sense of organizational
policies, practiceg& procedures in psychologically meanfagterms (Schneider & R#sch) In
WRGD\YfV FRPSHWLWLYH EXVLQHVV HQYLURQPHQW RUJDQL]
excellence by enhancing employees efficiency through job satisfaction. One such way,
organization can achieve this objective is providing good ethical @inmathe organization.

Ethical climate are broadly of three types: Egoist, Benevolent, Principled. Accordviaytio &
&XOOHQ 3(WKLFDO FOLPDWH UHIHUUHG WR DV W\SH RI RUJDQ
as a group of prescriptive climatgpes reflecting the organizational procedure, policies, and
practices with moraconsequencesthical Climate may differ for individual level and for
organizational level. Ethical climate gaining more importance nowdays because it leads to

ethical lehavior of employees which in turn contribute to success of organization.

a. Ethical Climate:

(WKLFDO FOLPDWH LV UHIHUUHG WR DV 3WKH VKDUHG
EHKDYLRU DQG KRZ HWKLFDO LVVXHV VKRXOBhi&aHIKRe) GOHG”
referred to as type of organizational work climate that is best understood as a group of
prescriptive climate types reflecting the organizational procedure, policies, and practices with

moral consequences (Martin & Cullen 2006).

Ethical cimate as the prevailing perceptions of typical organizational practices and
procedures that have ethical content Parboteeah and Kapp (@088hizational ethical climate
as the prevailing perceptions among employees of organizational practices andina® tieal

have ethical contentictor and Cullen 1988)
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Ethical Climate construct model developed by Victor & Cullen (1987,88) is a- Two
Dimensional Matrix, which include Ethical criteria as one dimension and Locus of Analysis as
another dimension. Thesed main dimensions form a 3* 3 matrix, showing nine ethical climate

dimensions.

Threotical Ethical Climate types:

Derived Ethical Climate types by Victor & Cullen 1988

Types of Ethical Climate

1) Caring: Based on the benevolence ethicérion, where individuals have sincere interest in
well-being of others and decisions are made keeping the interests of a large base. It indicates a

concern for the joint welfare of individuals or the organization as a whole (Filipova, 2011)

2) Instrunental: Entails to egoistic criterion, based primarily on maximizingia&dfest. This
climate type includes decisions which help an individual to gain personal benefits or
RUJDQLIDWLRQVY LQWHUHVWY )LOLSRYD
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(3) Rules: Associated with principlegthical criterion and emergence of company rules and
procedures as a guide for taking organizational decisions (Appelbaum et al., 2005; Filipova,
2011).

4) Lawandcode: It is related to the principléhecal criterion requiring the employees to adhere
to the codes and regulations laid by the competent authority (Filipova, 2011; Victor and Cullen,
1987)

,QGHSHQGHQFH )RFXVHV RQ DQ LQGLYLGXDOYV EHOLHI W
personal moral convictions to make ethical decisidmgividuals work according to their own
personal moral beliefs based upon a set of- WeRQVLGHUHG SULQFLSOHV W ZRL
SHUVRQDO PRUDO EHOLHIV YDOXHV DQG HWKLFV ZKHQ PDNL

b. Job Satisfaction:

In simple words, job satisfaction can be defined as the extent of positive feelings or
attitudes that individuals have towards their jobs. When a person says that he has high job

satisfaction, it means that he really likes his job. Feels good about it auas Vas job highly.
Job satisfaction is feeling, and collection of beliefs people have about their current job.

Job satisfaction is the amount of pleasure or contentment associated with a job. If you like your
job intensely, you will experience high job satisfaction. If you dislike your job intensely, you will

experience jobdissatisfaction (Andrew Brin).
Job satifaction as the extent to which employees like their work (Ellickson and Logsdon 2002).

Job satisfaction is the feeling that a worker has about his job or a general attitude towards work
RU D MRE DQG LW LV LQIOXHQFHG E\ IWKSH)SHUFHSWLRQ RI RQ

Facets of job satisfaction:

A. Co-worker relations: The extent to which a worker has formed close relationships with

colleagues.
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B. Supervisor relations: Perceived quality and quantity of feedback, encouragement, and
helpful support from a supervisor

C. The nature of the work itself: Nature of the work experience as well as the sheer quantity

of tasks to be done and the time frame in which to do them.

D. Working conditions: Includes both the structure of the work experience (flexibility of
hours, teachechild ratio, adequacy of breaks, substitutes, and teaching materials) as well
as the context (aesthetic quality of the physical environment; overall noise level;
adequacy of heat, ventilation, and light; and spatial arrangement).

E. Pay and promotion opportuai@s: It covers pay as well as compensation policies,
RSSRUWXQLWLHY IRU DGYDQFHPHQW $OVR LQFOXGHV Wk

Objectives:

1. To study Ethical Climate in various organizations
2. To study the effect of ethical climate on jdatisfactionof employees of various

organizations
Research Methodology:

This study is totally based on secondary data. Secondary data from different research papers

is used.

Literature Review:

Sr. | Topic & Objectives | Sample Findings Gap

no. | author
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Rosaria Laratta To know the | Sample is of 442 1.  Governmen{ 1 Toknow
: Ethical Ethical executive mostly adopty whichtype
Climate in Climate directors from Nonprofit of Ethical
Nonprofit dimensions | Nonprofit Organization. climate is
Organization | in Nonprofit | organizations 2. Rules & laws| predominant
& Government| & and 331 ethical climate ig in IT sector.
Sector: The Government | government required forNPO
case of japan | Sector. official from 10 | & Government
2.To Municipal Local | 3. Social Caring
determine the government Individual caring
extent to are mostly
which observed in NP(Q
similarities and governmen
and sector.
differences
exists in
Ethical
climate
dimensions.
SatishP. 1.To 1. Sample for the 1 Professionalism| There is no
Deshpande(19| examine the | study was 252 | was impact
96) impact of six | middle level most reported anq of ethical
:Impact of different managers of efficiency was climate
ethical types of large least on
climate on ethical non-profit reported ethical | satisfaction
facets climate on charitable climate. with pay
of job various organizations. | 2.Employees
satisfaction facgts Of. job were most
satisfaction. satisfied with
their work
but least satisfied
with
their pay.
John Cullen, | 1.To study | Respondents 1.Egoist ethical | To find
K.Praveen egoist were employees| climate is impact of
Parboteeah,Ba ,Benevolent, | of local mid negatively related egoist,
t Principled western to benevolent
Victor ethical telephone commitment, and
(2003):The climate and | company. while principled
effects of its effect on | 3.For second benevolent and | climate on
ethical organizationg study principled organizationa
climates on I respondents climate were I
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organizational | commitment.| were 90 positively commitment
commitment: accountants fron| related to] in
A two : IT/ITeS
, commitment
two-study large  national
sector.
analysis firms
Hain Chye 1.To find 2.Data is 1.Favourable There is link
Koh,Alfred relation collected Organizational between
H.Y.Boo between from 237 ethics produces | organisationa
(2004):0Organiz| Organization| managers of organisational I
ationa al ethics Singapore. outcome, ethics ,job
| ethics and and reduces satisfaction
employee employee absenteeism. and
satisfaction satisfaction. Setting organizationa
and organisational I
commitment code commitment
of ethics can
influence the
ethical behavior
among
employees of
organization
and can lead to
employee
satisfaction.
Ming-Tien To find the | Questionnaire | Law & Code was | Law & Code
Tsai, impact of were most was
ChunChen different distributed to highly rated highly rated
Huang(2007): | types of 352 Ethical climate type
Relatio Ethical nurses in in hospitals. which
nship among | climate on . Caring climate indicates
: Taiwan. " .
ethical Job has positive principled
climate types, | satisfaction influence on climate is
facets & overall job important in
of job organizationa satisfaction of such
satisfaction I organizations
, nurses
and three commitment :
components of similarly we
organizational can
commitment find out for
IT
/ITeS sector.
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5. | William Shafer| 1.To know | Data was Presence of To study the
(2008): the collected from | Benevolent/Cosm Ethical
Ethical climate | perception | 211 respondents opolitian, climate mix
in of from Principled and its
chinese CPA accountants | different /Cosmopolitan implications
i of ethical companies of climate in IT sector
irm : : .

climate Hong Kong. dimensions.
,importance 2.Ethical climate
of IS associated
corporate with accountants
ethics and attitude
social towards
responsibility Importance Of.
corporate ethics
and social
responsibility.

6 | Ahmed To determine| Sample consist | Here the impact
Hunjra,Sher impact of of 450 of Human
Alem,Muham | Human employees resource practice
me resource working in like job
d Azam (2010)| management| different banks | autonomy, team
Factors practices of work on job
effecting like job Pakistan satisfaction are
job satisfaction| autonomy, considered.
of team Study shows that
employees in | work, good team
Pakistani leadership on leads to less
banking job absentism
sector. satisfaction.

7 | Khalizani To determine| T total of 689 Female In this
Khalid,Hanisa | influence of | employees of experience demographic
h demographic| Malaysian greater level of | factors of
Salim,Siew factors of Utility job gender
Phaik age and sector satisfaction as andage are
Loke,Khalisan | gender on participated in | compared to considered
ni job this study. male. only so
Khalid (2011): | satisfaction. 2.0verall job can focus on
Demographic satisfaction other
profiling on increases factors too.
job with increase in | The
satisfaction in age. result
malaysian revealed that
utility sector female
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employees
experience
more
job
satisfaction
than
male
employees
8 | Jehad To find 2.Sample of 110| There is an
Mohammad et | relationship | people impact of
al (2011): Job | between job | is collected from| job satisfaction or
satisfaction satisfaction | different OCB
and and OCB. institutions.
OCB:An
empirical study
of higher
learning
institutions
9 | Weihui To examine | A sample of 144 | Caring & Very less
Fu,Satish the employees from | Indepedence research has
P. Deshpande | impact of Chinese climate been done
(2012): ethical construction had positive considering
Antecedents of climate and | company was impact, ethical
Organizational | job used while climate as
Commitment | satisfaction Instrumental one
in on climate had of the
a Chinese organizationa negative antecedent o
Construction | | impact and job
Company commitment. Professional satisfaction
,Rules and &
Efficiency organizatima
climate had no I
impact commitment
on organizational
commitment
10 | Fariba To determine| The sample There is stronges| The study
Borhani,Tayeb| correlation | consisted of 275| correlation shows the
eh between nurses working | between high score
Jalali(2012) perception of| in four caring,independe| for
Nurses ethical different hospital| nce,rul professionali
perception on | climate and | affiliated to es climate and jok sm,
Ethical climate | job Kerman satisfaction followed by
and job satisfaction | university. Rules,caring,
satisfaction Independ
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ence
,Instrumental
Climate,
similarly
research can
be done

to know the
score in

IT sector.

11 | William E. To determine| Data is collected| Ethical climate is | The study
Shafer the from 211 associated with | documents
(2013):Ethical | corporate Accountants accountants the
climate, Social | accountants | from attitude presence of
responsibility | perception | different towards benevolent/c
and earnings | towards companies. importance osmopolitan
management | ethical of corporate and

climate in ethics principled/co

their and social smopolitan

organization responsibility. climate
dimensions.
Similarly
there is a
scope to
focus on
other
remaining
ethical
climate mix

12 | Preeti Thakur Sample consisit | There is positive
(2014): 1.To study | of relationship
Effects of employee 120 employees | between
employee engagement | of employee The
engagement or in IT IT sector. engagement and | researcher
job satisfaction| sector. job can find out
in IT sector 2.To study satisfaction. different

effect of 2.At clerical level | factors of job
employee rewards and satisfaction
engagement sanctions are for different
on job associated with | level of
satisfaction job employees.
satisfaction

13 | Mehmet The study is | Data is collected| The study is to
Gencoglu,M.S | to from 161 examine ethical
ait examine respondents of | climate, job Study did not
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Dinc (2014) ethical 10 satisfaction,affect| find
Ethical climate, job | different v relationship
climate, Job | satisfaction,a| companies e commitment in | between
satisfaction,an | ffectiv shoes instrumental
d Affective e manufacturing climate
Commitment | commitment sector. and job
relationship in satisfaction,
in the shoe shoes reason may
manufacturing | manufacturin be
sector. g absence of
sector. this type
of ethical
climate in
shoe
manufacturin
g
sector.
14 | Prof Anton To analyse | Questionnaire | 1.First ethical
Grobler :An the ethical empirically, in climate is
adapted climate order to develop| Institutionalized
measure typology of | a unique ethics .
of ethical the South African 2.second ethical
climate Ethical typology . climate type is
in Climate 2.The population Instrumental .
organisations consisted of 3.Personal
A employees of 21| Morality
South African organisations in
study. SouthAfrica
Findings:
1. Some of the researcher have considered three ethical climate types only
ie. Egoist,BenevolentPrincipled.
2. Some of the researchers have considered Cdnidgpendentl.aw &

Code,Rules,Instrumental Ethical climate for study.

3. Ethical climate has no impact on satisfaction with pay.

4. Ethical Climate is related to Job satisfaction whictumm leads to Organizational

Commitment.
5. Most of the papers have concluded that egoist climate is negatively related to job

Satisfactiorand benevolengrincipledclimate have positive impact on job
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Satisfaction

6. Law & Code is highly rated type of Ethicalimate in Hospitals.

7. Some researchers have concluded that factors of job satisfaction vary according to
level of employees.
Job satisfactiotevel also changesccording to gender and age.

9. Some researcher found that job satisfaction level of femalerie as compared to
male.

10. Ethical climatemix also affectgob satisfaction.

Research gap:

From the above literature review

1.1t is found thatresearchn Indian context is less on the concept Ethical Climate.

2. Researcher found th&esearch on Ethical Climate is done in various sectors like
Manufacturing Construction, Nonprofjt Tourism, Institutions, Hospital etc. but very
less research has be#one on Information Technology Sector.

3. As ITand ITeS is a growing sector havestodythese sectors from ethicabntext.

troughstudying Ethical Climate.

Conclusion:
Ethical climate has beconene of the important factan organization.As climate is
different in different sectors as per the need of work and also varies from one
organization tor the other. The literature review concludes that in some organizations
there are basically three ie. Egoist, benevolent and principled ethical clBogie some
other setors there are five ie. Instrumental, efficiency, caripgofessional rule,
independencelimate. So sector wise dimensions vary and even has different impact on

different sector.
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Abstract:

Due to the problems caused by the gasoline engine on the environment and people,

the automotive industry has turned to the electrical powered vehicle.This report £koain
an electric vehicléarket in India Growing Fastly and steadilyhe report provides some of
the advantages and disaawages of the electric vehicle with this how the Government
policies and Initiatives affecting Indian Electric Vehicle marketaddition, a brief future

view of the technology is given.
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Introduction:

The growing threat of global warming, excessive petrol dependence, ever increases
prices in fuel, and driving trends are just a selection of reasons which haveaiedeiee
development of Electric vehicles (EV). As a means to meet ambitious CO2 reduction targets
defined by politics, to avoid penalty fees and to account for changes in the awareness of
customers concerning environmental issues, a variety of diffpreptilsion concepts are
developed.

The purpose of this report is to describe the trends in electric vehicles how the
electric vehicle concept is growing in the present market and the reason it is a necessity to
better the world today. Theport describes the key technology development in electric
vehicle, electric vehicle in the Indian market, government initiatives in the EV space benefits
of increased electric vehicle deployment challenges in electric vehicle. The study begins with
a trends in the electric vehicle, growth in the trend, Government Action to promote electric
vehicles, benefits of increased electric vehicle deployment and the challenges in the electric

vehicles.Electric Vehicles (EVs) have been on the radar of the goverinamel globally.

According to the 2015 Global Automotive Executive Survey done by KPMG
International, by 2020, less than one in 20 vehicles is expected to be equipped with electrified
powertrains. The plugn hybrid and battery EVs are expected to aepta smaller portion of
the pie, followed by fuel cell electric cars that have the least share. By 2020, only 0.01 per

cent of cars are expected to be equipped with fuel cells i.e. about 16,000 units per annum.

The autombile marketin the world of 201&ffers more buying options than in
any year before, meaning different sizes, styles, quality and luxury levels or performance.
7KH HUD LV KRZHYHU VSHFLDO LQ DQRWKHU RSWLRQDO DI
classical, conventional gasolinedatiesel SRZHUHG FDUV DUH QR ORQJHU WKF
options, while picking up a car on the market and the electricity is more in the game than ever
before. It is certainly a nice gesture from an environmental perspective to decide for an eco
friendly driving machine, however, how expensive does it become to drive sustainably is

another question.
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Objectives:

1. To study the potential of Indian buyers and Barriers to Development of EVs

2. Which markets where you currently do business have untapped potentia

3. To study the Government initiatives taken for promoting Electric Vehicles
and subsidies provided on Electric Vehicle batteries.

4. To study the current expectations of consumers with respect to Electric Vehicles, this
will lead to its potential for future.

5. To study the current threats, this is causing slow growth of Electric Vehicles.

6. To analyze and forecast the size of India electric vehicle market.

7. To identify drivers and challenges for India electric vehicle market.

8. To identify market trends amtevelopments in India electric vehicle market.

9. To profile leading players operating in India electric vehicle market.

10.7R NQRZ ZK\ HOHFWULF YHKLFOH FRXOGQuUW JHW HQRX.

Significance:

On the environment front, Three of therld's ten most polluted cities are in India.
According to a World Bank study and the United nations’, the health cost of ambient air
pollution may an into billions of dollars in Delhi alone, it is US $UTD million per year. It
is, therefore, not surjging that the Supreme Court of India felt compelled to issue Dead lines
for several environmeritiendly measures that the relevant governments and public sector
organizations must obey.

There is practically a unanimity of opinion amongustty representatives that a
limited-time holiday from excise and duties on EV or its components would by itself have
almost no impact on the growth of the EV market. According to tHeareal barriers lie
elsewhere.

The perceived barriers may be broadly classified as economic (e.g. high costs of

EV). technological (e.g., low energy battery, low speed and low range per charge),
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knowledgerelated (e.g.. lack of awareness about EV), legislative (e.g.pfdelgislative

mandate). and financial (e.g., lack of creative and innovative financing mechanism) barriers.

In India’s case, there is another specific barrier to EV that the industry representatives
talk of, and that is the psychological barrier. In most of India, power supply is so unreliable
that it is hard for people to think of a personal tramtaiion device that will be dependent
upon it. Of course, from a larger perspective, it can be construed that the power supply
situation in India is bad also because of maade reasons, and not because of any inherent
reason like shortage of resources.

Literature Review:

EV has shown its great potential to conventional vehicles in
the reduction of Greenhouse Gas emissions. Research shows that replace conventional
vehicles to electric vehicles can save 1.5 tons of CO2 per year waiehproduced by
conventional cars .This is very important considering road transportation is one of the most
significant sources of both air quality and climate pollutants. Some of researches prove that
using EVs can greatly reduce air pollutant emissionith welldesigned grid, EVs could
achieve better performance. Besides, EV actually can bring other goods to the environment,
such as reducing noise made by conventional cars considering EVs are

significantly quieter.

Future of EVs in India:

The year ZLOO EH UHPHPEHUHG DV D VLJQLILFDQW RQH IRU
architecture. From big ticket announcements on the marque Ahmehalabai highspeed

rail project to Hyperloop, India has seized its moment in the sun to announce big plans for

finding next generation transportation solutions.But nothing has caught the imagination of the
LQGXVWU\N\ DQG SROLF\ PDNHUV TXLWH OLNH WKH JRYHUQPF
to electric vehicles (EVs) by 2030 so that all vehicles on Indiarsrbadher? personal and

commerciak will be powered by electricity. While the transformative push for electric

vehicles has become a cause célebre for India and the world, it presents challenges along with
RSSRUWXQLWLHV :LWK 9R OY RWauld phase buQtieRe@AHPHQW WKDV
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combustion engine and manufacture only electric or hybrid vehicles by 2019, many believe
,QGLDYV (9 PRPHQW KDV DUULYHG ,W ZRQTW EH ORQJ EHIR
SwedeREDVHG 9ROYRV OHDG lcamisigtibriehgngsRnt\Wett@yidithe® D O
line-ups to meet the 2030 deadline.

,QGLDYV JDPH SODQ

Staterun firm Energy Efficiency Services Ltd (EESL) has been tasked with the job of
triggering early adoption of electric vehicles. The newalgated firmwhich made a name for
itself by reducing the price of LED lights for home lighting by 86%, floated a tender for
procuring 10,000 electric cars, the largest such procurement in the world.Tata Motors Ltd
won the EESL contract, with Mahindra and Mahindra is&tching its bid and winning 30%
RI WKH RUGHU 37K H-btait th&/mBrk€el rid GatisRvhisit e Ilave done with this
YHKLFOHV WHQGHU ,WfV D WULJJHU LQ PDQ\ ZD\V "~ ((!
Kumar said in an interview before the EW bbesults were declared.
The vehicles will be procured at a perit price of Rs11.2 lakh with the aim of laying the
foundation for a mass shift to EVs by 2030.
((6/fV EXVLQHVV PRGHO LV WR PDNH WKHVH YHKLFOH?
government and its agencies for around Rs45,000 per month, which is Rs5,000 less than what
is currently paid for petrol and diesel cars.Sending a clear signal that India is firmly moving
towards electric vehicles, the goods and services tax (GST) Counséthasax rate of 12%
for electric vehicles, compared with 28% plus cess for petrol and diesel cars and hybrid

vehicles.

Passenger cars vehicle type projected to gain significant market share during the

assessment period:

The most common type of vehicl&sind on the road, the passenger cars segment is

projected to gain nearly 3400 basis points between 2017 and 2025, expanding at a CAGR of
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90.7% over the forecast period. The passenger cars segment is expected to create total
incremental $ opportunity wortdS$ 7,255,686 ('000) between 2017 and 2025. This segment
is expected to dominate {hadia electric vehicles marl131vith more than 40% market

revenue share in 2017. The segment is expected to increase by 174X in terms of value, and is
predicted to be the most attractive segment in the India electric vehicles market during the
forecast period.

The recent trend of growth of hybrid electric vehicles over conventional vehicles to fuel

the India electric vehicle market during the projected period

Consumers frequently face the problem of selecting between conventional vehicles and
hybrid electric vehicles. Although it has been anticipated that petnaleserves will dry

down in the years to come, owing to the present rate of consumption, consumers still see
conventional vehicles as a better option. The reason of this is higher flexibility and
practicality that they offer with hybrid vehicles. This hed automobile manufacturers to
develop vehicles that offer the benefits of both conventional and electric vehicles. This is the
hybrid electric vehicles category. These vehicles come with an internal combustion engine

and rechargeable batteries to drikie vehicle.

Apart from this, additional benefits associated with hybrid electric vehicles is the significant
reason behind the tremendous growth of hybrid electric vehicles. The batteries of hybrid
vehicles can be recharged through an internal combustgine Due to this, it has been
witnessed that there is growth in the sales of hybrid vehicles which is much higher than pure

and plugin hybrid vehicles.

3. Q WKH JRYHUQPHQW R , @GEaktBr AdQptibt &hG Mdntifaztubiny FKH P H
of Hybrid and Electric Vehicles (FAME}tto promote clean fuel technology cars. This

scheme was introduced under the National Electric Mobility Mission Plan (NEMMP) to

mobilize a fleet of six million electric vehicles on Indian roads by 2020. For achieving their

targets, the Indian government is planning to replace petrol and diesel variants being used by

its agencies with electric vehicles.

Page |1082 Copyright & 2020 Authors



Studies in Indian Place Names Vol.4Glss ez?‘ii’t\)'r: 2;94%;3
- u - u -
(UGC Care Journal) y

This plan is to be executed by the government in the next three to four years. For making it
possible, the Energy Efficiencervices Ltd (EESL), under the administration of the

Ministry of Power and the government of India has taken an initiative by placing an order of
10,000 electric vehicles. Tata Motors has won this tender and is likely to supply these
Electric Vehicles (EViin two phases; first 500 electric cars will be supplied to Energy
Efficiency Services Ltd (EESL) in phase one and the rest 9,500 electric vehicles will be
GHOLYHUHG LQ WKH VHFRQG SKDVH

High Potentials:

High Potentials have high growth prospects but a currently low EV market size. In
these markets, governments usually have plans in place to invest significant amounts to make
EVs more attractive, but their policies have not yet been iimiifemented (e.g., the charging
infrastructure needs further development). It is likely that High Potentials will see significant
growth until 2020.
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Hesitators:

Markets with a small market size and an expected low growth rate areddan
Hesitators. Typically, public charging infrastructure is not available, and low fuel prices
make EVs economically unattractive.

Pensioners

Pensioners are among the leaders in terms of EV market size. Typically,

monetary subsidiefor buying EVs are no longer provided. The market is highly saturated

and expected growth is low.
Best in Class:

Market with a high market size and large growth rate are defined as best in
class. In these markets, governments Uglalve plans in place to invest significant amounts

to make EVs more & more attractive, and their policies are fully implemented.

Barriers to Development of EVs in the India:
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Large scale introduction of Pleig electric vehicles (PEVS), includingug-in hybrid electric
vehicles (PHEVs) and Battery Electric Vehicles (BEVs) have the potential to improve Indian
energy and environmental landscape of personal transportation. Central government should

start enforcing necessary measures to install EVgaig infrastructure.

Initial step could be to encourage international market players to make case
studies on potential locations and adequate quantity of Electric Vehicle Supply Equipment
(EVSE). With a projection of EVs, the effects aurrent energy production, transmission and
distribution scheme, road traffic density, emission level and parking space requirement need

to be analysed.

Operation and maintenance of installed infrastructure should be maintained
propery. Instead of direct involvement of Govt. body, private players should be tendered in

order to maintain the smooth work flow. Central management through Charging Station
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Selection server (CSS) will play a vital role in information transfer betweerIevAgI-
Control centres.

Research Methodology:

Research methodology is descriptive. For this study data and information has been collected
with the help of Books, Magazines, Newspapers, Research Articles, Research Journals, E

Journals, etc.

Suggestion:
1. Government ShoulBURYLGH WD[ LQFHQWLYHV IRU SXUFKDVH RI (

2. Government Shoulkivest in chargers in public spaces (inexpensive).

3. Automobile sector shoulBevelop a consumer education plan.

4. The Private Organizations caropide incentives fomstallation of chargers.
5. Transition government fleets to PEVs.

iReduce

tUse of oll

+Emissions

iReuse

+Existing vehicles without burning oll
1Oil infrastructure

iRecycle

+Used components from old automobiles

Conclusion:
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The automotive industry in India caters to many varied segments of end customers
across two wheelers, three wheelers, passenger carsadfand commercial vehicle
segments. Moreover, there are differences based on end use as a privhlie velpicle.
Beyond end customers, three key stakeholders could play an integral role in the EV transition
in India government, infrastructure (power, oil and gas) and automotive industry players
(OEMSs, auto component manufacturers and batteaigers). Asan integral part of this
ecosystem, auto component manufacturers can influence its evolution, which in turn could

shape the road ahead for them.
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ABSTRACT

This study deals with Psychological Contract
between employers and employees. Employers are always
interested organizational in growth, whereas employees are
interested in their own welfare and job satisfaction. Satisfied
and motivated employees always contribute more to the
organization. This study highlighted some areas, which gives
satisfaction to the employees, like; fair pgment, welfare
facilities, recognition, promotion and attention. Work
environment in the organization is also very important to
create positive attitude of the employees. Equal treatment to
all employee present humanities of employers. In such
positive emironment employees feel proud to work for the
organization.

Keywords- Psychological Contract, Job Satisfaction,
Work Environment,Organizational Development

l. INTRODUCTION

Psychological contract is required both,
employer and employee commitment for the betterment
of Organization

Karagonlar, Eisenberger and Aselagé016)
described thé’sychological Contract as the trust of both
parties on the mutual agreement in which some contracts
must be accomplished, some contributions are needed,
and some liability must be attained?sychological
Contract is the contract between organization ared th
employees, so they can share their responsibilities.

Recognition for the efforts of employeds
required. If the organization give monetary as well as
nonmonetary reward for the special efforts of the
employee then employees attached emotionally & th
organization. Satisfied employees use their full potential
for the growth of organization, not only quantitative but
qualitative development started.

Previously people were so strict about their own
ethical set rules that they were ready to work fa stame
owner by generation to generatiavoreover,they did
not think about monetary benefit, they think about
humanities. This attitude may sometintesublethem.In
such kind of situationf one party fails to meet the
obligation of the other, it leads violation, the emotional
response.

Satisfied employees are more creativand
enthusiastic. They take efforts to learn new technical
things faster and ready to take additional efforts for
organizational development. Committed employees are
always passionate about their work and articulate

themselves in emotional manneBatisfed employees
concentrate on the fulfillment of the organizational goals.
They use theirfull potential for the success of
organization.

Different factors affect to the organizational
development. Political environment like Government
policies, Economida environment e.g. internal and
external capability of the organization, business cycle,
market situation, international issues, goodwill of the
company and management policies all those things decide
the organizational growth and development. Internal
capability of the organization is totallgependingon the
employees of the organization. If the employees are
skilled and satisfied, they play vital role in the
development of the organizatiof.o make employees
happy employers should take care of employedfare
facilities, promotion opportunities, monetary and on
monetary rewards, recognition, carrier development,
motivational activities and job security.

Il. OBJECTIVES OF THE STUDY

1. To study the nature of Psychological Contract.

2. To study the role oPsychological ©ntract in
OrganizationaDevelopment.

3. To study the relationship between psychological
contract and employee satisfaction.

4. To study he contribution of satisfied employees

in theOrganizationaDevelopment.

. LITERATURE REVIEW

Traron Moore (2014) explained in his study
relationship between employee engagement and
psychological contract. This study focused three distinct
streans of literature. First one is Employee engagement,
second is psychological contract and third is generational
cohorts (group of people born insame historical and
sociocultural context)

Hess and Jepsen (2009) studied about the
relationship between psychological contract fulfilment
and three cognitive responses like satisfaction,
commitment and turnover inteati. Satisfied employees
are always emotionally attached to the organization and
they are interested to remain with the organization for
longer period.

SmirtiKutaula (2014)focused on the positive
effect on job satisfaction and commitment to the
organizatbon and negative effect on absenteeism and

This work is licensed under Creative Commons Attribution 4.0 International License.
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intention to quit organizationThis study also describes
about interactive associations among HRM Practices,
frontline management leadership behavior andvocker
support to fulfill pychological contract. Theravas
positive effect for HRM practices and eworker support,
whereasnegative effect between frontline management
leadership behavior and -eeorker support. This study
proved that ceworker support is the strong pillar of
psychological contract fulfillment.

Rosie Curwen discussed about the fact that, to
fulfill the need of organizations in changing environment
it is very difficult to motivate and retain a dynamic and
profitable workforce. When organization met the
expectations of employees then they respoaositipely
and increased job satisfaction. Asresult, positivity
increases and negativity decreases. In sudoralition
talented employee will retain with organization,
efficiency and productivity will increase and
organizational development tadqlace.

Rousseau (1989) defined psychological contract
DV 3DQ LQGLYLGXDOfV EHOLHI
conditions of a reciprocal exchange agreement between
W KH
definition focused on the individual employee beljefnd
not the organization though it acknowledged the
existence of reciprocity. Also, iemphasizedon the

beginning with history, development,
theories.

Cropanzano and Mitchell (200%rojectedthat
social exchange relationskip develop when an
organizationshows concern for its employees, it usually
results infavorableconsequences for tlarganization In
other words, positive social exchange relationshipate
effective employee attitudes and behaviours.

Carver and Scheig1982) explained that when
employees observe a discrepancy between what they
were promised by therganizationand what they receive
from theorganization their attitudes became negative or
unfavorable From the employee perspective, such
discrepanciesepresent imbalances in the social exchange
relationship between themselves and theganization

challenges and

V. RESEARCH METHODOLOGY

This study is based on Descriptive Research
Design and involved in administering questionnaire as a

U hbdBd! feseQrdh WIK hbrd¥Y t